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FOREWORD

LET’S CELEBRATE TOGETHER IN GÖTEBORG
THE 15th YEARS OF ENCATC
Dear members,
Dear friends of ENCATC,
On behalf of the board I would like to invite you to join and actively take part in the ENCATC Annual

Conference and General Assembly 2007.
This year the conference will be held in Göteborg, hosted by our member Nätverkstan. Göteborg is
the second largest city of Sweden and the centre of West-Sweden. It is an old ship building and trading city.
Today the old industry is just a small part of the production.
Göteborg, like many other old harbour and industrial cities, has seen fundamental changes and been
forced to meet new challenges.
Göteborg invested successfully in Media and the knowledge-based industries. Today Göteborg presents
itself as a dynamic place with exciting developments in the cultural field. This made the city a good place for
the topic of this year’s conference. It is focused on entrepreneurship and the perspectives of creative industries.
In all European countries the culture sector is growing, it becomes more and more important for the

economic development.
In the cultural sector we find a rich and still developing variety of entrepreneurs: you can find a wide
range from culture managers working as freelancers to those transforming art centers into profitable venues.
The Göteborg conference gives us the opportunity to exchange and reflect the changing landscape in the
professional fields of culture managers.
The conference will consist of lectures with examples from different European countries as well as of

visits to different organisations in the Göteborg region. An additional element is an Open Space offer to give
all participants the chance to play an active role.As teachers and trainers we have to reflect on consequences
for our programmes: What skills do our students need to be working as entrepreneurs in a more and more
globalised world?
It goes without saying that the Göteborg conference, like all ENCATC events, will be a great opportunity
for you to meet your colleagues from different countries, as well as to discuss problems of the arts and culture
management education, to set up common projects and to share teaching methodologies. Again we are inviting
students of ENCATC programmes to take part in the event. In difference to the last conferences, the students
will not organise their own events, but will be part of the regular programme.
Alongside the Annual Conference we will have the General Assembly of ENCATC with the election of the
new board. We welcome candidates to apply for this interesting and enriching activity!
L ast 25 of April , Giannalia Cogliandro and me had the chance to present the impact of our network to culture

Policy in Europe to Ján Figel’, the EU-commissioner for Education and Culture. He underlined that creative
industries and the links between culture and economy are on the top of his agenda in the coming year. Good to
hear – and another reason to come to join our conference.
I am looking forward to meeting you in Göteborg.

Best regards

hermann voesgen
ENCATC President

15th Annual Conference in Western Sweden 2007. On Entrepreneurship and Education in Cultur al Life.

FOREWORD

PROMOTE CREATIVITY IN EDUCATION BY
INVOLVING THE CULTURAL SECTOR IN BUILDING
ON THE POTENTIAL OF CULTURE
The Cultural industries and the creative sector are substantially contributing to European GDP, growth

and employment. As an illustration, a recent independent study “Economy of culture in Europe” published last
November 2006 estimated that more than 5 million people worked in 2004 for the cultural sector, equivalent to
3.1% of total employed population in EU25. The figures supplied by the study confirm that the cultural sector
contributed around 2.6 % to the EU GDP in 2003, with growth significantly higher than that of the economy
in general between 1999 and 2003. These industries and the creativity which they generate are an essential asset
for Europe’s economy and competitiveness in a context of globalisation.
On the 10th of May, the European Commission adopted its first policy statement on the role of culture
in a globalising world. This Communication recognises the central role of culture in supporting and fostering
creativity and innovation. Creativity is clearly recognised as the basis for social and technological innovation,
and therefore as an important driver of growth, competitiveness and jobs in the EU.
In this same document, the European Commission calls the main European stakeholders to join their

forces in order to achieve the following specific objectives: First: Promote creativity in education by involving
the cultural sector in building on the potential of culture as a concrete input/tool for life-long learning and
promoting culture and arts in informal and formal education (including language learning).
Second: Promote capacity building in the cultural sector by supporting the training of the cultural sector
in managerial competences, entrepreneurship, knowledge of the European dimension/market activities and
developing innovative sources of funding, including sponsorship, and improved access to them.
Third: Develop creative partnerships between the cultural sector and other sectors (ICTs, research, tourism,
social partners, etc) to reinforce the social and economic impact of investments in culture and creativity, in
particular with regard to the promotion of growth and jobs and the development and attractiveness of regions
and cities.
By conducting in Göteborg this high-quality international conference on entrepreneurship and education
in cultural life from the perspective of the active in the field in West Sweden, ENCATC has the ambition to
actively contribute to the current debate on the new strategy for a creative Europe.
This event also aims, among other things: (1) To provide an opportunity for the exchange of experience
and knowledge between people who are activly involved in cultural life from all of Europe. (2) To offer cultural
organizations the chance to meet new partners and cooperation. (3) To advance the frontier of knowledge
within the field of culture and entrepreneurship. (4) To share the spirit of entrepreneurial skills and knowledge
that characterizes West Sweden, where there are several examples of initiatives that started from a “bottom up”
perspective and which are well known today in the region, in Scandinavia, and internationally. (5) To demonstrate West Sweden and its progressive spirit on the cultural scene
This 15th ENCATC Annual Conference should result in a Final Publication to be handled to the major
decision makers at International, European, national and local level.
This Conference Reader is aimed to provide the participants with some useful documents on the topic of

the conference recently published by the European Commission
Our most sincere thanks go to Lotta Lekval, Executive Director of Nätverkstan, and member of the Board
of ENCATC, for her constant commitment to the ENCATC network and for the vital role played in the design
and implemenation of this challenging international event.
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We also acknowledge with sincere gratitude the intellectual and pragmatic contribution of the staff of

Nätverkstan who was closely involved in the organisation of this Conference.
ENCATC also wishes to thank Josiane Bolengue for her efficient help in the coordination of this Annual
Conference as well as all the sponsors who, thanks to their generosity, made this event possible.
Our sincere gratitude also goes to all the speakers who kindly accepted to present their experience in
Göteborg.
I hope that the Conference outcomes will help all the participants to understand better the role of culture

in supporting and fostering creativity and innovation as well as to actively contribute to the flourish of new
synergies and projects among the ENCATC members and other stakeholders present in Göteborg.

giannalia cogliandro
ENCATC Executive Director
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FOREWORD

Welcome to Göteborg!
Dear ENCATC members,
Dear Colleagues,

We are very, very happy to invite you to the 15th Annual Conference of Encatc in Göteborg, Sweden,

on the 31st of May to 3rd of June! In Göteborg you will get the opportunity to listen to high profile speakers,
visit local cultural- and artistic organisations, set your own agenda through the open space method and try
the new idea of speednetworking led by our collegues at Kulturkonzepte.
May is the time of pre-summer in Göteborg. The trees has just turned green, if we are lucky the sun is

shining and you will feel the first summer- warmth. On the other hand it can also be quite cold. We therefore
start with warming-up on the evening of the 31st, with music, food and welcome-speaches from regional and
local representatives.
On June 1, we introduce the question ”Conditions and reality for cultural entrepreneurs in Europe”,
an opening that promises both theoretical overview and discussions with practitioners through study visits.
The second day, June 2, you, the participants, set the agenda through the open space method. Through this you
will both get to try this way of working, and at the same time get the opportunity to talk about issues related to
your own interest. Just come up with an issue related to the topic and put forward this. The last day, June 3, we
go into the specific question related to training and education ”How do we reinvent training within the cultural
field to meet new competencies?” with prominent keynote speakers and also a roundtable discussion.
We hope that all of you will feel warmly welcome to Göteborg and that you leave us with new connections,

experiences and full of inspiration! And don’t forget to book your study visit and come on time. The General
Assembly is already the 31st of May!

Looking forward to seeing you soon!
lotta lekvall
Natverkstan
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PART I.
ABOUT THE CONFERENCE
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BACKGROUND

WHY AN INTERNATIONAL CONFERENCE
ON ENTREPRENEURSHIP WITHIN CULTURE?
The world is undergoing a process of structural transformations in multiple dimensions: technological,

economic, cultural, and institutional, so said the American Sociologist Manuel Castells in a speech at the
University of Southern California in 2004. Globalisation affects all parts of society, at the same time a local
identity is getting stronger. Some call this ”glocalisation” and it is not a coincident, that as the Kyoto-protocol
is under discussion and world leaders are debating on methods to reach long-term sustainable environment,
a small neighbourhood in Manhattan start a ”green-garden”-project to make their own local environment a
little bit better. Cities change to be able to meet the new global demands, old industries are moving to other
countries, others are closed down. At the same time new small and large-scale initiatives are growing in local
areas. We talk about entrepreneurs within all sectors of society. The cultural sector consists of entrepreneurs,
multiple jobbers, freelancers, and micro businesses. It is nothing new, the cultural sector has always worked
on project basis, but the sector has shown extra-ordinary competence in meeting new demands on flexibility
and fast changes. Something that is necessary in a globalised information based society (Justin O’Connor at
Manchester Institute for Popular Culture).
Figures show that the cultural sector is growing. Newly published figures from EU shows a growth rate of

19,7% in the sector between 1999-2003. In 2004 around 5,8 million people worked within cultural sector in
Europe, which is 3,1% of the total workforce in Europe. A very new report written by the Swedish researchers
Filip Wijkström and Torbjörn Einarsson from Stockholm School of Economics shows the same thing. They have
made a study focusing on the changing of the civil society organisational life, in which culture also is described.
They have found that the Swedish civil society sector has grown between 1992-2002. Culture is one of the fields
that have grown the most. The American Professor in Economy, Richard Florida, has suddenly put the flashlight
on small-scale cultural organisations, artists and people within what he calls ”the Creative Class”. Although
it might be a confusion of definitions between cultural and creative industries, cultural sector and so forth,
one thing remains. The interest of the cultural sector and all those who work there has grown and so has the
importance of the sector.
But how do we, all of us that work within this sector, deal with all these changes? How do Universities

prepare and how do the practitioners and the entrepreneurs do? Another process can be seen called the
”business-style-management”; the management skills of the business and economic sector take over as the
norm of how projects and organisations should be run. There are of course many skills that are essential within
the business sector, but is it possible to find specific skills and management-methods within the cultural sector?
What is the practice of cultural management and what is the theory?
The 15th Annual Conference 2007 would deal with all these issues. We will put all these questions into
discussion. We would like to put forward the practitioners point of view. And have these views meet the
Universities and Institutions and have them learn from each other. The conference will
consist of both lectures and visits to different organisations. And we will get back to the question: What skills
do you need to be working within the cultural sector in the globalised world? What skills and management
methods need to be taught at the training institutions? What are the experiences of the practitioners in the
cultural sector?

WHY GÖTEBORG?
Göteborg has, as many other old harbour and industrial cities, seen these changes and been forced to meet

them. Today the old industry is just a small part of the production. We talk about the knowledge-based or
telecom-city, some also want to put forward the Cultural City of the West Coast. But Göteborg, being the
second city in Sweden, has always struggled with its identity. It has existed in the shadow of Sweden’s beautiful
and metropolitan Capital City. The brain drain of educated people to Stockholm has always been a fact. All
major institutions have their head office in the capitol and among civil society organisations and NGO’s not a
single one have their head office in Göteborg.
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In the shadow of Stockholm something else has grown. Göteborg is an old shipping and trading city where
international networking and exchange has been important. Just fifty years ago ships from all over the world
boarded the harbour of Göteborg to exchange goods and do trade. Today it is not the harbour as much as many
organisations’ great interest in international networking that fills the international exchange. In Göteborg
network building with Paris, Beijing and New York sometimes seems more natural than networking with one of
the international suburbs just outside the city.
Göteborg, and West Sweden, is often described as open; open to initiatives, new ideas and with an open

mentality. In the lack of all major institutions and head-offices or perhaps just by the fact of being the second,
an entrepreneurial atmosphere has been present. Ideas developed by a few people have grown to large-scale
businesses important on a global scene. It can be described as an underground perspective, where people
outside the major institutions want to create alternatives, start something of importance, something outside
of the institutions. West Sweden has many such stories where the entrepreneurial atmosphere has put the
city and the region on the map, many of these are found within culture; Göteborg International Book Fair,
Göteborg Film Festival, the Dance and Theatre Festival, the multicultural Clandestino Festival, the Nordic
Watercolour Museum. Our own organisation, Nätverkstan, is also an example of an organisation grown with
an underground perspective. It is an organisation, run by practitioners, people with large-scale visions combined
with a practical down-to-basic way of working, large visions of what is possible to accomplish combined with
worst-case scenarios.

facts
For facts and an overall
information about the city,
visit;
www.goteborg.com
www.goteborg.se
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Programme

Göteborg, May 31 – June 3, 2007
Thursday, May 31
15.00–18.00

Members of Encatc: General Assembly
Venue: Museum of World Cultures

18.30–

Conference-warmingup at Brew House
Welcome: Mrs Lotta Lekvall and Mrs Josiane Bolenge, Nätverkstan
Opening speeches:
Mr Lars Nordström, President of the Cultural Committee,
the Region Västra Götaland
Ms Helena Nyhus, President of the Cultural Committee,
at the city of Göteborg
Mrs Brittmo Bernhardsson, Project Manager Culture and
Media Production at Business Region Göteborg
The start of Encatc Conference Rally (see below)

Friday, June 1

”Conditions and reality for cultural entrepreneurs in Europe”
08.00–09.00

Registration

09.30–10.00

Opening
Mr Hermann Voesgen, President Encatc
Mr David Karlsson and Mrs Lotta Lekvall, Nätverkstan
Ms Karin Wolf, Institut für Kulturkoncepte Vienna and
Ms Gesa Birnkraut, Institut für Kulturkoncepte Hamburg

10.00–10.45

Ms Venu Dhupa, Director of Creative Innovation at
South Bank Centre, London.

10.45–11.15

Break

11.15–12.00

Mr Danny Meaney, Managing Director and founder of nmp in UK

12.00–13.00

Lunch

13.00–19.00 –

Study visits to organisations around Göteborg and West Sweden.
Please look under ”Study visits” for your choice. Buses for visits outside
of Göteborg will leave from the conference venue at 13.00. In the evening
there is time for cultural visits. Look under ”About Göteborg” for ideas
and examples.

Cultural activities
Five and a half days for extraordinary thinking – Katarina Nitsch Art Performance
at Atalante (19.00h). Hans Appelqvist + Erik Malmberg at the Jazzclub Nefertiti (20.00)
For more information look under ”Cultural activities”
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Programme

Göteborg, May 31 – June 3, 2007
Saturday, June 2

”Cultural Entrepreneur 2012”
09.30–17.00

Under the heading ”Cultural Entrepreneur 2012”, participants set the agenda
and work in workshop groups. We work through an Open Space led by
Margareta Forsberg, a very experienced conductor of Open Space events.
For more information of the Open Space, please look into ”Open Space”.
Introduction by Mr Chris Torch and Ms Venu Dhupa(20 min)
Moderator for Open Space Ms Margareta Forsberg

17.00–18.00

Encatc Members: Board Election 2007

20.00–01.00

Reception Night in Cooperation with ”ImPulse Clandestino”,
Bwana Club and Nätverkstan.
Please take a look under ”Reception Night” for more information

Sunday, June 3

”How do we reinvent training within the cultural field
to meet new competencies?”
09.30–10.15

Mr Chris Torch, Artistic Director for Intercult in Sweden and
Vice-President for EFAH

10.15–11.00

Awadhendra Sharan, Historian and active in the artistic network Sarai,
New Dehli, India

11.00–11.30

Break

11.30–12.30

Roundtable discussion
Chris Torch (moderator), Artistic Director for Intercult in Sweden and
Vice-President for EFAH
Awadhendra Sharan, Historian and active in the artistic network Sarai,
New Dehli, India
Cecilia Parsberg, Artist and active in the network Elephantintheroom
Lena Stenmar, Coordinator at Kulturverkstan
Lluis Bonet, Director Universitat de Barcelona

12.30–13.00

Final words and conclusion
Conclusion of Encatc Conference Rally
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Ann-Sofie

Köping

Lundmark

Tatiana

Kuznetsova

Ann

Abshisheh

Kumar

Lundberg

Magdalena

Kopczynska

Matilda

Oscar

Konja

Lindvall

Kpnomoume

Koffi

Anders

Rachel

Krikwood

Lindgren

Kaari

Kiitsak-Prikk

Ingrid

Irina

Khizhinskaya

Lindberg

Deborah

Keogh

Jon

Katarina

Karlsson

Gerald

David

Karlsson

Liinason

Lisa

Johansson

Lidstone

Jack

Johansson

Marie

Porvu

Ionica

Lotta

Ann

Ighe

Ledendal

Mikael

Håkansson

Lekvall

First name

Surname

Interstudio

Conseillère Europé

Student

Student

Student

Managing Director

PhD Student

Professor

ARSEC

Globalverkstan

Globalverkstan

Globalverkstan

nmp

Universtita Cattolica

University of Hildesheim

Grundtviginstitutet

Copenhagen Business School

Head of Centre

Manager

Kultur Lund

Danscentrum Väst

ADA-project

Elephantintheroom

KKV-B

Skådebanan Västra Götaland    

Goldsmiths University of London               

Nätverkstan

Textilhögskolan i Borås

Oxford Brookes University      

Larssons & Ada Teater

Playteaterkonst

Globalverkstan

Södertörn University College

The Saint-Petersburg State Theatre Arts Academy

Goldsmiths College London

Dep National Centre for Culture                         

Globalverkstan

Ministère de la Culture

EUCLID

Project Development

Project Manager

Creative Manager

Artist

Project Manager

Coordinator

Director

Director

Lecturer Arts Management
and Administration

Project Manager

Student

Head of Cultural Man. Programme

Senior lecturer

Student

Head of Culturel Development

Student

Artist

Marketing and Event Manager

Estonian Academy of Music and Theatre  

Head of studies, Associate Prof

Coordinator of Cultural Management

Cultural Enterprise Office

Konsthantverkscentrum/Svensk Form           

Nätverkstan

Kulturverkstan

Kulturverkstan/Alltärmöjligt

Center of Professional Training in Culture  

Kulturverkstan

Media Mötesplats Malmö

Organisation

Director

Project Manager

President of Board of Nätverkstan

Student

Manager

Lecturer

Project Manager

Titel

France

UK

Italy

Germany

Sweden

Denmark

Sweden

Sweden

Sweden

Sweden

Sweden

Sweden

UK

Sweden

Sweden

UK

Sweden

Sweden

Sweden

Russia

UK

Poland

Sweden

Togo

UK

Estonia

Russia

Scotland

Sweden

Sweden

Sweden

Sweden

Romania

Sweden

Sweden

Country

e-mail

f.morel@arsec.org

danny@nmp.biz

silvia.mazzucotelli@unicatt.it

Birgit.Mandel@gmx.de

eva.mark@gu.se

ll.tcm@cbs.dk

albin@fenomenal.org

ann@danscentrum.se

matilda.ada@brg.goteborg.se

anderslindgren@telia.com

info@kkv-b.se

jon@vg.skadebanan.org

g.lidstone@gold.ac.uk

lotta.lekvall@natverkstan.net

marie.ledendal@hb.se

jolyonlaycock@brookes.ac.uk

jaglarsson@hotmail.com

ann.sofie.koping@sh.se

abhiyatri@gmail.com

mkopczynska@nck.pl

oscar.konja@gmail.com

culdeve_asso@yahoo.fr

rachel@euclid.info

kaari@ema.edu.se

iah@interstudio.ru

deborah@culturalenterpriseoffice.co.uk

goteborg@konsthantverkscentrum.se

david.karlsson@natverkstan.net

lizajohansson@hotmail.com

jj@alltarmojligt.nu

pirvu.ionica@cppc.ro

ann.ighe@econhist.gu.se

mikael@wim.se
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First name

Annika

Maria

Nelida

Jens

Mariana

Kristi

Mats

Karolina

Sarah

Chinaski

Gustav

Sara

Franck

Bengt

Yury

Christina

Tormod

Torsten

Annika

Per

Emil

Cecilia

Sagit

Bozhena

Henk

Birgitta

Tommy

Helen

Mariana

Patrick

Nikolay

Michael

Marie-Claire

Constantin

Heinz-Gerd

Yvonne

Roger

Simon

Lucia

Anna

Surname

Mäkelä

Naimark

Nedelcut

Nielsen

Nikolaeva

Nolen

Nordlund

Nowicka Krzesiv

Nyangena

Nymark

Nyqvist

Ohlsson

Olofsson

Olsson

Orlov

Ortega

Otter

Ottesjö

Ottosson

Ottosson

Orzechowski

Parsberg

Paulsson

Pelenska

Pennings

Persson

Pettersson

Pihl

Prodanova

Prohaszka

Prokopets

Quine

Ricome

Ripa

Roes

Rock

Rolin

Roos

Ruggerone

Rygård

Arkfo

Project Manager

Lecturer

Advisor of Visual Art

Project Manager

Project Manager

Lecturer

Professor Doctor

Responsable de la filière Culture

Senior Lecturer

Art Director

Project Manager

Director

Media Mötesplats Malmö

Universita Cattolica

Västra Götalandsregionen

Institut för Scenkonst

Stiftelsen framtidens kultur

Inholland University

Academy of Music ”Gh.Dima”

Université Bordeaux 3

City University London

Poetry Theatre Credo

Dansbyrån

The Fabric Regional Cultural Resource Centre

Kulturverkstan

Project Manager

Student

Stiftelsen framtidens kultur

Amsterdam School of Social Work           

Lviv National University

Kulturverkstan

Elephantintheroom

Jagiellonian University

Kulturverkstan

Västra Götalandsregionen

LAT

Manager of Development

Researcher in training

Student

Student

Artist

Professor

Student

Investigator

LAT

University of Duesto

Russian Academy of Theatre Art

Head of Stage Arts Management

Researcher

Mälardalens University

Allikateatern

Kulturverkstan

Kulturverkstan

Kulturverkstan

Globalverkstan

Kulturverkstan

Konstnärscentrum Väst

Kulturverkstan

The Fabric Cultural Resource Centre         

Copenhagen Business School

Academy of Music ”Gh.Dima”                  

Interstudio

Humak University of Applied Science       

Organisation

Lecturer

Student

Student

Lecturer

Student

Student

Project Manager

Student

Associate Professor

Professor, Director of department

Head of Int Relations Dep

Lecturer

Titel

Sweden

Italy

Sweden

Sweden

Sweden

Netherlands

Romania

France

UK

Sweden

Sweden

Bulgaria

Sweden

Sweden

Sweden

Netherlands

Ukraine

Sweden

Sweden

Poland

Sweden

Sweden

Sweden

Sweden

Spain

Russia

Sweden

Sweden

Sweden

Sweden

Sweden

Sweden

Sweden

USA/Swe

Bulgaria

Denmark

Romania

Russia

Finland

Country

e-mail

anna.rygard@mac.se

lucia.ruggerone@unicatt.it

simon.roos@vgregion.se

info@institutetforscenkonst.com

yrock@chello.se

heinzgerd.roes@inholland.nl

ripatinco@yahoo.com

mcricome@club-internet.fr

michael.quine@city.ac.uk

prokopets@onego.ru

patrick@dansbyrån.se

mnikolaeva@gmail.com

pilenen@gmail.com

andrarum@telia.com

birgitta.persson@framtidenskultur.se

h.j.pennings@hva.nl

bozhenia@yahoo.com

sagit.paulsson06©kulturverkstan.net

ceciliaparsberg@this.is

eorzech@gemini.wks.uj.edu.pl

perka78@hotmail.com

annika.ottosson@vgregion.se

tormod.otter@gmail.com

cortega@ocio.duesto.es

producer@gitis.net

bengt.olsson@mdh.se

www.allikateatern.nu

sara.ohlsson06@kulturverkstan.net

gustav.nyqvist06@kulturvewrkstan.net

chinaski@nefertiti.se

karolinko@hotmail.com

kc-vast@konstnarscentrum.org

kristi.shannon@gmail.com

mnikolaeva@gmail.com

jni.tcm@cbs.dk

nedelcutn@yahoo.com

monplaisir@interstudio.ru

annika.makela@humak.edu.fi
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Magnus
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Victoria

Sergey

Karin

Hans

Annette

Pekka
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Maria

Strömberg

Stoltz Holgersson

Szyper

Taj

Taub Mkelle

Thevenin

Thornell

Torch

Top

Trygg

Tkachuk

Tångeberg

Van Dulken

Vand der Zee

Vartiainen

Voesgen

Wallengren

Lisa

Pia

Strandman

Öjeland

Lena

Stenmar

Lena

Sara

St George

Åkerstedt

Emmeli

Sjöholm

Hendrik

Jyrki Markus

Simovaara

Viktoriya

Njordur

Sigurjonsson

Zeitler

Mirjam

Siebenlist

Yakovlyeva

Sergey

Shternin

Karin

Awadhendra

Sharan

Wolf

Malin

Sellman

Svetlana

Magdalena

Schrefel

Kerstin

Alecsander

Sanders

Waradzinova

Emmanuel

Sackey

Wennstrom

First name

Surname

Lecturer

HUMAK University of Applied Science    

Student

Project Manager

Globalverkstan

Allikateatern

Galleri Box

Ivan Franko National University of Lviv    

Junior Research Assistant

Project Manager

Institut für Kulturkonzepte Vienna

Projekt Trappan, TeaterAlliansen

Academy of Music and Dramatic Arts       

Globalverkstan

Fachhochschule Potsdam

Humak University of Applied Science        

Hogeschool Inholland Diemen

Utrecht School of Arts, Amsterdam Univ.   

ABM-centrum

Poetry Theatre Credo

Nätverkstan

Association Jant Bi

Intercult

Mirahfilm

AGECIF

Globalverkstan

Globalverkstan

International Cultural Centre

Kulturverkstan

Coompanion

Helsinki Polytechnic Stadia

Kulturverkstan

Arts Intitute at Bournemouth

Globalverkstan

Director

Project Manager

Head of Arts Management Dep

Student

Professor

Principal lecturer, PhD

Lecturer

Senior lecturer/Researcher

Vice Chairman

Manager

Project Manager

President Commission Culture

Artistic Director

Project Manager

Director

Student

Student

Head of Educational Programme

Student

Coordinator

Specialist Instructor

Coordinator

Senior  lecturer

Student

Bifröst University

Institut für Kulturkonzepte Hamburg          

Project Manager

Lecturer

Interstudio

Sarai, Centre for Studies of Developing Societies

Konstkusten-Lokstallet

Globalverkstan

Globalverkstan

Sankofa Africa Arts and Culture                 

Organisation

Head of Information Technologies

Associate Fellow

Project Manager

Student

Student

Coordinator

Titel

Sweden

Sweden

Ukraine

Austria

Sweden

Slovakia

Germany

Finland

Netherlands

Netherlands

Sweden

Russia

Sweden

Senegal

Sweden

Sweden

France

Poland

Sweden

Sweden

Sweden

Sweden

UK

Finland

Iceland

Germany

Russia

India

Sweden

Sweden

Ghana

Country

e-mail

info@allikateatern.nu

info@galleribox.se

vita.kukurudza@gmail.com

karin.wolf@kulturkonzepte.at

kerstin.wennstrom@trappan.se

waradzinova@vsmu.sk

voesgen@fh-potsdam.de

pekka.vartiainen@humak.edu

annette.vanderzee@inholland.nl

hans.vandulken@central.hku.nl

karin.tangeberg@abm-centrum.se

tkachuk.karelia@mail.ru

victoria.trygg@natverkstan.net

topoussou@yahoo.fr

chris.torch@intercult.se

ingrid.thornell@telia.com

acceuil@agecif.com

szyperb@mck.krakow.pl

danielstoltzholgersson@hotmail.com

magnus.stromberg@coompanion.coop

pia.strandman@stadia.fi

lena.stenmar@kulturverkstan.net

sstgeorge@aib.ac.uk

jyrki.simonvaara@humak.edu

njordur@bifrost.is

siebenlist@kulturkonzepte.de

sersh@interstudio.ru

sharan@sarai.net

infokonstkusten@telia.com

sandersalec@yahoo.com

sartsculture@yahoo.com

BIO GR APHIES
GESA BIRNKRAUT
Professor and head of the cultural management department.
Estonian Music Academy
Director of the Institut fuer Kulturkonzepte Hamburg e.V., professor at the cultural management
program of the Estonian Music Academy
Conference rallye – speed dating and international networking for cultural managers!

LLUÍS BONET
Professor of Economics and Director of the Graduate Programs on Cultural Management of the University
of Barcelona. Vice-President of the European Association of Cultural Researchers (ECURES). Former President
of the European Network of Cultural Administration Training Centres (ENCATC). Researcher in cultural
economics and policies. Winner of the 2002 Research Award of the Audiovisual Council of Catalonia.

JOSIANE BOLENGE
Josiane Bolenge Kamparås is educated as an international Project coordinator and works as a project coordinator
at Nätverkstan. She has Master’s Degree on Human Rights (Gothenburg University) and works as a freelance
lecturer in this area. She is an active member of a project with street children in Congo-Brazzaville(Central
Africa), where together with the project team, they are trying to alleviate the situation of street kids, offering
them a possibility to a professional education and to be reintegrated into their family ( if they have some family
members ). She has an earlier education in information sciences and has worked as librarian and a documentalist
in Congo-Kinshasa, Congo-Brazzaville and Cameroon (Central Africa).

VENU DHUPA
Director of Creative Innovation, South Bank Centre, London
The South Bank Centre is Europe’s largest cultural centre and transforming into a world cultural centre.
Venu has held senior posts in the UKs National Endowment for Science, Technology and the Arts, at the
Nottingham Playhouse, and the Royal National Theatre. She was the inaugural Chair of the East Midlands
Cultural Consortium appointed by the Secretary of State at the Department of Culture, Media and Sport.
She has been awarded the prestigious Asian Woman of Achievement Award for her contribution to the Arts
and Culture.
She is or has been a: Trustee of the Theatres Trust, a Governor of Guildford Conservatoire, a Council
Member of Loughborough University, a member of the London 2012 Culture and Education Committee
and the European Cultural Parliament.

LOTTA LEKVALL
Kulturverkstan/Globalverkstan Göteborg – Sweden
Lotta has a bachelor in the field Communication and Media (Informationtechnology) at the University of
Goteborg, an exam in coywriting from IHM Business School in Göteborg and a two-year training in Cultural
Management at Kulturverkstan in Gothenburg.
Since 2004 Lotta has been working as Executive Director for Nätverkstan, the organisation that runs the
two training programmes Kulturverkstan and Globalverkstan. Before that she was Coordinator and Project
Manager for Kulturverkstan, one of their training programmes (2001-2003). Lotta worked as Project Manager
at International Save the Children in Göteborg. She was responsible for the youth section and building up
activities together with this group. She has also been working at the two main theatres in Göteborg, at one post
with marketing, on the other as extra on stage, reception, back-stage and production assistant. She has a short
period of freelancing copywriter behind her. She is a member of the ENCATC board.
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BIO GR A PHIES
Danny Meaney
Danny Meaney is Managing Director and the founder of nmp, and is involved in strategic planning, business
development and policy development where he has worked with clients such as Scottish Enterprise, Yorkshire
Forward, North West Development Agency, Michelin, Sony, BBC, Channel 4, Mersey TV, Endemol, Sony, BT,
The Guardian Media Group, Granada/ITV, IWC Media, The Comedy Unit, Talkback Productions, Cable and
Wireless, Orange, Cap Gemini, Soma Recordings, Urban Splash, Ask Developments, Graven Images, Moonfish
and a range of others such as AT&T Labs, Amadeus Partners, 3i and Apax.
He has particular expertise in company development including his own experience over a twenty-year
period as investor, owner, director and Board member of Businesses in publishing, retail and advertising that
have been developed and sold to organisations such as Saatchi and Saatchi. As a consultant, he has substantial
experience of research and policy activities in relation to the digital media and creative industries, and is a
recognised conference speaker on the incubation and accelerated development of high growth media companies.
Danny also has experience of and contacts within, the corporate finance and venture capital community,
through placing and facilitating the raising of finance and sale of companies. He has undertaken NXD roles
on behalf of a number of Venture Capital Funds. He also has strong relationships with a range of high net
worth individuals in the UK and USA.
Danny still holds a number of Board level positions in various companies as well as public sector development
organisations such as: Northern Film & Media’s TV Investment Fund; The Lighthouse, Scotland’s International
Centre for Architecture, Design and the City; Dreamlab Invest Ireland.He was also an advisor to the NWDA
on Creative Industries and has been a member of two Downing Street Think Tanks – one on Creative
Entrepreneurs and the other on the Communications Industries.

CECILIA PARSBERG
Cecilia Parsberg lives and works in Stockholm, Sweden. She is a visual artist who works with relational art
works. Educated at Valand Academy of Fine Arts, Göteborg University, with a post grad Diploma from Dundee
University. Developer of the educational programme in digital media for artists at Valand Academy of Fine Arts,
Göteborg University, Professor at the Academy of Fine Arts, Umeå University, Sweden, guest professor at Fine
Arts Dep Witwatersrand University, Johannesburg, South Africa. She has frequently, for a number of years, been
conducting workshops at Art Academies throughout Sweden, Norway and USA, initiating processes dealing
with art and activism as well as relational art practice. In January 2007 she certified as a trainer in Radical
collaboration www.thesweden.se/content/view/44/44/
Currently she is researching ways of collaborating and developing strategies for art and civic entrepreneurship.
An account of her work and earlier exhibitions can be found at http://this.is/Parsberg

AWADHENDRA SHARAN
Historian , artistic network SARAI, New Dehli, India
Awadhendra Sharan is a historian and Fellow at the Centre for the Study of Developing Societies. He is
currently working on a research project that connects environment and urban space, with reference to the
city of Delhi. He coordinates the archival activities at the artistic network Sarai and is one of the editors
of the Sarai Reader series.

Lena Stenmar
Lena Stenmar is a member of the course management of Kulturverkstan in Göteborg. Kulturverkstan is a twoyear, higher vocational educational Training Program for project managers within the field of culture. Kulturverkstan is organised by Nätverkstan, where Lena has been working since 2001. Her background includes work
in the faculty of Health Sciences, at the University of Göteborg for ten years. A lot of emphasis was put on the
life long learning perspective. Lena Stenmar is specially interested in the integration of theory and practice and
how higher vocational training programmes can prepare students to become reflective practitioners.
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BIO GR APHIES
CHRIS TORCH
Chris Torch is artistic director at Intercult, a production and resource unit focused on intercultural performing
arts. Founded in 1996, it is a publically-financed initiative, based in Stockholm, Sweden, employing a full-time
staff of 7. Intercult since 1996 has focused to a large degree on international exchange and co-production.
Intercult has always had a special eye to the Balkans and to the Baltic Sea region. This was reflected in the
first waves of the platform SEAS, which focused on artists from 11 different countries around the Baltic and
the Adriatic Seas. SEAS continues in a new version with sights set on the Black Sea and North Sea regions.
Apart from large-scale production and project design, Torch has played a role in the development of cultural
policy, in Sweden and in Europe. He lectures regularly and leads workshops in development and strategy.
He currently serves as Vice-President for EFAH (European Forum for Arts & Heritage). He is also on the
Board of Directors for Culturebase.net, a european consortium maintaining an online database for World
Artists. Finally, he is a co-founder and present Board member of THEOREM, an association for performing
arts exchange between Eastern and Western Europe since 1998

HERMANN VOESGEN
Fachhochschule Potsdam – Germany
After his diploma in social sciences, Hermann Voesgen was involved in several research projects with a focus on
urban development and the analysis of new ways of housing (University of Oldenburg, Germany). In 1986 he got
his PhD with a thesis on the history of the theory of needs and wants (needs and contradiction). Between 1989
and 1993 Hermann Voesgen was head of a model project initiated by the Federal Ministry of Education and
Research, aiming at developing and experiencing new ways in rural cultural work. After working as a freelance
arts consultant for two years, he was appointed professor in the newly established course of arts management
at the University of Applied Sciences in Potsdam and responsible for theory and practice of project work. Since
1999 he has been the subject leader of the course of study. During the last years Hermann Voesgen initiated a lot
of cultural projects in Berlin and Brandenburg. In his research work he is engaged in the problem of continuity
in project work. A further focus in his research is the working conditions in ”free” cultural organisations. For
four years now, Hermann Voesgen has been member President of ENCATC (European Network of Cultural
Administration Training Centres, Brussels).

KARIN WOLF
Karine Walf is the current Director of Kulturkonzept. Institut für Kulturkonzepte is a private institution in
the independent sector that was founded in 1994; it was the first training centre in Austria to offer this form
of targeted and intensive further education for cultural managers as well as artists. The courses and workshops
are short and effective and guarantee optimal contact with the teacher through a maximum of 12 students per
group. Using practical examples, the participants learn to develop concepts and organise their cultural projects
effectively along professional lines, and to communicate with the media, sponsors and local authorities
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S TUDY V ISIT S
It is always very inspiring to visit cultural organizations in the local context in which they work.

In West Sweden there are many examples of successful cultural projects and organizations and we are
happy to give the participant of the conference the opportunity to visit a few of these. The study visits
are examples of organizations within art and culture that have started with an idea and grown to large
organizations of great importance for the region, small-scale organizations or as in many Art Schools,
a vivid discussions of the relation between artistic and entrepreneurial skills. Do they at all go together?
On each organization you meet the manager, initiator or likewise.
Please look at the list below and pick your choice of visit. Write on your registration e-mail, your priority
of 1-3. The participant visit one organization, each visit has a maximum of 15 participants. We will try our
best to fulfill all wishes and priorities. If a study visit is full, we will put all further requests in other groups
and if you haven’t done any priorities we will take the liberty of putting you in one group.

Look at the website and/or read the short text
below of each organization.
Atalante Free Stage for Contemporary Art (Atalante)

www.atalante.org

Bwana club

www.bwanaclub.org

Dem Collective Fair Trade Clothing

www.demcollective.com

Film in Western Sweden (Film i Väst)

www.filmivast.se

Göteborg Artist Centre

www.gac.se

Not Quite Artistic Network

www.notquite.se

Natverkstan

www.natverkstan.net

PlayTeaterkonst

www.playteaterkonst.se

Röda Sten Cultural Centre

www.rodasten.com

Skådebanan Västra Götaland

www.vg.skadebanan.org

The Gerlesborg School of FIne Art (Gerlesborgskolan)
www.gerlesborgsskolan.se
and The Artist Collective Workshop (KKV) Bohuslän		www.kkv-b.se
The Göteborg Book Fair (Bok och Bibliotek i Norden)

www.bok-bibliotek.se

The Göteborg International Filmfestival

www.goteborgfilmfestival.se

The Nordic Watercolour Museum (Akvarellmuseet)

www.akvarellmuseet.se

Valand School of Fine Art

www.valand.gu.se

Vara Concert Hall

www.varakonserthus.se
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Atalante
Atal ante is a scene for contemporary art and a meeting place where the originality and experiment are

allowed and encouraged. The range of the scene includes all kind of art foremost dance, but also music,
film, theatre, visual art and literature. The scene started in 1987 by the dance group Rubicon and is today
a leading scene for a contemporary and cross-bordering art.

Bwana Club
Bwana Club is the name of a constellation of philosophers, scholars, artists, moviemakers, poets, vj´s

and dj´s who are active in boundary breaking projects, performances and networks. With different means
– lectures, workshops, exhibitions, book publishing, events and actions – Bwana Club strives to shed light
on the conditions of democracy in a postcolonial and globalized age. Specific focus is on ”the colonial
boomerang”, i.e. in which ways colonial structures repeat themselves in the cultural production of our time.

Dem Collective Fair Trade Clothing
Dem Collective is a company that proves it is possible to produce goods without exploiting people or the

environment for sheer profit. They balance out the additional costs of using ecologically sound materials
and maintaining the best possible conditions at the production unit in Sri Lanka by reducing the number of
middlemen and taking full responsibility for the production chain. In this way, dem collective can offer
competitively priced ecological products produced under fair-trade conditions. Dem Collective started as an
idea and has, within just a few years, grown to be one the leading companies within ecological clothing in
Sweden today. They have one of the most challenging ideas of ecologically made clothes from the cotton-thread
to the finished product. Dem Collective mix a business idea with a responsible thinking, which is both
inspiring and challenging.

Film in western Sweden (Film i Väst)
Film i Väst creates prerequisites for the production of film through its financial contribution to film projects.

Investment in individual movies makes Film i Väst a co-producer and partner. Film i Väst is today one of the
most successful regional funder in the Nordic. More than 100 films have been co-produced since the first series
reached the movie screen in 1997. Many of them belong to the Sweden’s biggest successful films. The story of
Film i Väst is an interesting story of persistence, patience and decisiveness, it has quickly grown from an idea
to the main film producer in Sweden. Film i Väst is situated in the smaller town Trollhättan and today attracts
international filmmakers like Lars von Trier and his Zentropa with its surroundings and localities. The bus
leaves from Brew House at 13.00h. The bus trip is a little less than one hour and It is well worth a visit! Film i
Väst is the new and innovative centre for film in Sweden.

Göteborg Artists Center (GAC)
GAC is an artistic organization founded in 1995 by some of the most eminent musicians within the Swedish

modern jazz and improvisational music. Its objective is to work like a central forum for the representative
of this kind of music but also in closely related form of art. GAC acts both as informer, producer, concerts
organizer, and coordinator of education as well as a space for contact between musicians, listeners, organizers,
record companies and organizations, both national and international.
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Not Quite
Not Quite is a forum and network for professional artists, artisans and designers. At Fengersfors paper mill

close to Åmål, Not quite has created workshops, studios, photo lab, art museum and café. The industrial
community has not only become a place where history and future meets but also a unique meeting place for
art and business. Not Quite stands for contemporary art, handicraft and design on high level. The ambition
is to create a new exciting and attractive culture center which gives impression not only in Scandinavian but in
all Europe. The bus leaves from Brew House at 13h. The bus trip is around two hours, but well worth the trip.
You will visit a very beautiful part of West Sweden and get a chance to see this former paper mill which is now
a cultural center and artists collective in the midst of blooming spring green trees.

Nätverkstan
Nät verkstan is a resource center, a meeting point and a production center for people within art and culture

in West Sweden. The organization work with training programmes, the two largest are Kulturverkstan and
Globalverkstan, and has also done short term training in marketing for dancers and artists. Kulturverkstan is
Project Management within the cultural sector; Globalverkstan is Project Management within civil society.
The later have international students from all over the world and is in English. Nätverkstan also works with
economic services and prescription services for cultural journals in Sweden. They run a large project for new
forms of distribution and marketing for small journals and to website- and technical solutions for the cultural
field. The organisation started in 1996 and has today 25 employees.

Playteaterkonst
PLAY Teaterkonst was founded in 2004 by four young theatre practitioners. PLAY was founded on the idea

that the traditional hierarchy of theatre, where the written text dominates the creative process, is fundamentally
unsound. Since its start PLAY has produced workshops and writing projects as well as a celebrated production
of Steven Berkoff’s Metamorphosis. PLAY has during its young life grown into a network of Gothenburg based
artists and practitioners. In 2007 PLAY are devising their new show Hannah +1. PLAY has proven that it is
possible to create high quality theatre with very limited financial resources and that there is a large untapped
source of creativity and talent unknown to the great institutions.
If you have any questions about PLAY, please e-mail samuel.ek@playteaterkonst.se.

Röda Sten
Röda Sten is a cultural center and a cultural landmark which lies on the sea entrance to Göteborg. It is a

popular port of call for many who take a stroll on the banks of the harbour. Once housing the huge industrial
boiler, Röda Sten today is an exceptional centre of the arts. It entices and fascinates with it’s enormous dynamic
space and opportunity to work large scale. The outside of the building has been a zone for the graffiti artists of
the city while within the building remnants of past graffiti is preserved. This unconventional exhibition space sets
the scene for daring, ground-breaking explorations. The goal of Project Röda Sten is to develop the surrounding
area to a Nordic cultural center for art, theatre, music and dance and to hold International exhibitions of top
class. In August, Röda Sten organizes the 4th Göteborg International Biennial for Contemporary Art 2007.

Skådebanan
Sk ådebanan Västra Götal and, Culture & Working Life is an actor in the region Västra Götaland. The

Västra Götaland Region consists of 49 municipalities and houses 1.5 million inhabitants. Skådebanan has been regionally commissioned by the Cultural Affairs Committee of Västra Götaland to develop the interface between
culture and the business world. Our aim is to transfer the Discourse of Art to forums outside the traditional
artistic domains. The fundamental work consists of serving 60 000 employees in different business sectors with
culture and art as a part of human resource development. The organization also promotes customized cultural
programmes to suit the demands of our clients, such as integration, equality, creative input, inspiration for
thinking outside the box, etc. On a yearly basis, actors in the business sector purchase about 50 of such focused
cultural input projects.
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The Gerlesborg School of Fine Art
The Foundation of Gerlesborg School of Fine Art is a well known institution with 60 years of prestigious

history. It is situated between Oslo and Gothenburg on the Swedish West coast in an attractive site on the seafront. On top of that there is a branch in the inner City of Stockholm. The activities of the school are threefold:
Basic university training for fine art. The number of students is 120 per year. Continuous training for artists
and other stakeholders. This category covers 600 students per year. A wide range of supplementary activities,
such as exhibitions, music-concerts, seminars, work-shops, etc. In addition the school provides residential
facilities for students and visitors. On an annual basis the school attracts 25.000 visitors. The school has a
cutting-edge reputation in the Nordic context based on its pedagogical experiences and attractive position in
relation to visitors in general. The school is defined as a so-called free school with a 35% public support and the
rest is consequently stemming from commercial sources. The bus leaves from Brew House at 13h, the trip takes
a little more than one hour, and will take you to the beautiful coastline of the West coast. You will be able to
breath fresh seawater and get a chance to visit the School of Fine Art.

The Göteborg Book Fair
In 1985 the first Göteborg Library Fair was arranged purely as a trade fair for librarians. The number of

visitors exceeded just 5 000. The following year the fair opened up for the publishing trade as a whole – as well
as for the book-loving public. The number of visitors rose dramatically to 25 000! Throughout the years the fair
has developed into one of the most important cultural manifestation and has today become Northern Europe’s
largest book fair, with more than 100 000 visitors every year. The Göteborg Book Fair has also produced a
number of other different cultural fairs, such as The Photographic Fair (1991, 1993, 1995), The Theatre Fair
(995), The Nordic Museum Fair (1996,1998) and The Music Fair (1996).
A new project is the Nordic School Leader Congress, organized by the Göteborg Book Fair for the first time
in 2005. The Göteborg Book Fair is today one of the Nordic’s biggest events within literature, with many of the
world’s leading authors, critiques, poets, journalists leading seminars mixed with an enormous marketplace for
journals and books.

The Göteborg International Filmfestival
The idea for a film festival in Göteborg was spawned in 1978 by Göran Bjelkendahl and Gunnar Carlsson,

both involved in the Göteborg film club Filmstudion. The wanted to show non-mainstream films to people
other than those with a special interest. Having been inspired by a festival visit to London, Göran Bjelkendahl
suggested that Göteborg should have a festival of its own. An organization was formed and the first festival
took place in 1979. At the time, the festival had three movie theatres at its disposal. 17 films were screened for
roughly 3 000 visitors.
Since then, the festival has grown with each year.1988 was an important year in the history of the festival.
On one hand, the decision was made to create a somewhat broader program. On the other hand, the Swedish
Film Institute (SFI) decided to set the annual film award gala in Göteborg. In one year, the number of visitors
doubled from 30 000 to 60 000.
Another important year was 1995. That was when the festival began a collaboration with SFI making it the
national film scene. In 2002, the festival celebrated its 25th anniversary. With 689 screenings, it was the biggest
festival ever. The award gala was also arranged in Göteborg’s Opera house, lending additional glow to the jubilee.

The Nordic Watercolour Museum (Akvarellmuseet)
The Nordic Watercolor Museum is one of the most exciting cultural projects in the Nordic countries.

The museum serves as a Nordic centre for contemporary art, for research and training. With the emphasis
laid on technique of watercolor art. At the Nordic Watercolor Museum you can see the work of leading
contemporary international watercolorists or study classical watercolor paintings of the past. You can choose
to take a specialized course led by professional artists, try how it feels to paint alongside your own children or
grandchildren in the children’s studio, or prepare your forthcoming exhibition in one of the guests studios.
The museum has a very interesting story to tell of how they grew from an idea to a beautiful museum and
centre for contemporary art in one of the smaller fishing towns on the coast of Bohuslän. The bus leaves at 13h
from Brew House and takes a little less than one hour. You will arrive to the beautiful outmost coastline,
where the Museum is placed right on the waterline in a very beautiful setting.
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Valand School of Fine Art
Val and School of fine Art was founded in 1865 and is thereby one of Sweden’s oldest educations within

Fine Art for artists. Valand offer a large range of courses as well as a Bachelor in Free Art (3 years). The school
is situated in the middle of the city and during its existence trained many very well-known artists in Sweden.

Vara Concert Hall
It is an enormous red magnet in the middle of the plains. Since the Vara Concert Hall was created in 2003,

not only the map, but life has changed in this part of the region. Sweden’s biggest concert hall is today found in
the small village Vara, around 10 km outside of Göteborg. Hardly biggest in size, but in content. This is where
visitors enjoy all kinds of performing arts such as devotional moments of sweet music, magnificent drama in
the big hall or pub evenings with blues, rock and exhilarated ethno-pop in Restaurant Legato. Performances
for children and the young alternate with grown-up programmes. The Concert Hall has the ambition to mirror
the world’s cultural life and offer that and good food, right into the lap of the people of Vara. In its first year
of existence, 50 000 people chose to come to the Vara Concert Hall. And visitors keep flocking. What is the
explanation of this almost supernatural magnetism? The building in itself is certainly worth a visit. The rich
offer of programmes, of course. But also the food. Restaurant Legato offers tailor-made menus to go with the
performance of the evening. The bus leaves at 13h and the trip take a little bit more than one hour. It is a very
interesting spot, where the Concert Hall has been able to put this small town in the middle of the plains on
the map!

KKV-Bohuslän
KKV- Bohusl än runs since 1980 his activity in a earlier stone industry situated at Bottnafjorden in

northern of Bohuslän. KKV-B regroups around 400 working artists and have developed to a cultural centre
stone sculpture. There exists also industries for graphic, textil, wood, metal, ceramics, silkscreen and photo.
Activities increase more on summer with exhibitions both indoors and out of doors plus a café with sale
of art and handicraft.

15th Annual Conference in Western Sweden 2007. On Entrepreneurship and Education in Cultur al Life.

PART II.
USEFUL DOCUMENTS

15th Annual Conference in Western Sweden 2007. On Entrepreneurship and Education in Cultur al Life.

The Independents Voice
K E A

N E W S L E T T E R

N °

1 1

–

A P R I L

2 0 0 7

The Economy of Culture in Europe
A strategy for a creative Europe

Modern economies are not built with capital or labour as much as
by ideas. Numerous EU Member States are assessing the impact of
intellectually based businesses on the economy. A raft of United
Nations agencies, covering health, development or trade, are disputing over how best to enforce copyright and make use of culture as
a tool for economic development.
The powers of the European Union in cultural matters are recent,
dating back to the adoption of the Maastricht treaty in 1993.They
focus chiefly on the ideas of enhancing heritage and cultural cooperation between Member States. However EU policy makers largely
ignore the commercial, social and industrial dimension of creativity
and culture.
KEA’s study on the Economy of Culture which was completed for
the European Commission, casts some light on this unexplored field.
It captures the direct and indirect socio-economic impact of the
cultural and creative sector in Europe, but it also and most significantly finds out that, in the context of the Lisbon agenda, creativity
cannot be relegated to the rank of the optional and superfluous,
especially when Europe’s competitivity and influence in the world
is at stake.
The main difficulty faced by policy makers in their approach to culture and creativity lies in identifying the challenges of the knowledge
based economy and the new features that differentiate it from traditional industrial models.
The EU creative sector is marginalised from a EU policy point of view.
However, this might be changing as, for the first time, reference has
been made to the creative industries by the Heads of State and governments. Indeed, the participants at the Council Summit held in
Brussels on 8/9 March 2007 recommend that the European Commission should take the creative industries into consideration in its
policy for the Internal Market.
The figures supplied by the study confirm that the cultural and creative sector in Europe is outperforming other sectors: while over
two million people work directly for the automotive industry – one
of Europe’s key industrial sectors – creative industries employ close
to six million.
With nearly 1,400,000 enterprises, the sector records many more
enterprises than the «manufacturers of machinery», with 162,000
enterprises, or the often quoted automobile industry with scarcely

17,000 enterprises. At the same time according to the estimate, a
higher than average number of micro enterprises (less than 5 employees) can be found in the creative Industries.
The turnover of European cultural industries amounted to EUR
654 billion in 2003, while the car manufacturing industry amounted
to EUR 271billion in 2001; the cultural industries contributed to
2.6% of EU GDP in 2003, while the food, beverage and tobacco
manufacturing sector contributed 1.9%; the overall cultural industries
growth between 1999 and 2003 is 12.3% higher than the growth of
general economy. Cultural industries employed a conservative 5.8
million people, 3.1% of total EU25 population, in 2003.
The study recommends ways of harnessing the opportunities of the
digital shift, the biggest challenge facing the cultural industries. It draws
an analogy between innovation and creativity which both play an
essential part of the knowledge economy. It regrets that this aspiration to more innovation as part of the Lisbon strategy does not
include creation and culture.As Diana Farrel, director of the McKinsey
Institute puts it, «the fallacy of innovation is that it is all about
spending on R&D and information technology».
Cultural policy is the prevalence of national or regional authorities
whilst the regulatory environment is mainly set in Brussels in relation to copyright, competition, single market or VAT legislation.
Therefore the authors argue that it is wrong to say that culture is
a subsidiary competence of the EU.
Moreover the economy of culture touches the heart of the European
project: European integration and intercultural dialogue, the latter
being linked to the definition of its foreign, development or trade
policy. Culture broadens Europe’s vision of the world.
In a speech made at the Delft University in The Netherlands on 13
January 2006, European Commission’s President José Manuel
Barroso, a true supporter of a Creative Europe, said that culture
and science «are the legs on which Europe stands» and that «constant innovation in art and science has helped Europe to enjoy
both rapid development and unparalleled wealth».
The study examines the strengths and weaknesses of the European
cultural and creative sectors as well as the context and the challenges
faced by Europe’s policymakers.
The study proposes a strategy for a creative Europe to achieve
Lisbon.

▲
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The Independents Voice
The European cultural & creative sector – Strengths and weaknesses: a Snapshot
Plenty of individual talent…

>>>

… but with limited business skills

Some of the largest competitive
players at global level…

>>>

… but they lack the same power and leverage compared
to US-based creative industries on governments

In the publishing, video-games, fashion
and music sectors for instance

Examples include: copyright duration, trade policy (piracy),
a more conservative approach in relation to the future (digital developments,
notably in the music and film sectors)

… but these are often unable to benefit from the internal market
with market access and undercapitalisation problems

Strong creative industries,
and a myriad of creative SMEs
with strong local presence…

>>>

• Linguistic and cultural fragmentation
• Problems in valuing copyright in relation to rights management
and accounting
• Heterogeneous tax and social systems

… but a resistance in taking stock of international challenges

Importance of the public sector…

The public sector is essential to nurture
the supply of cultural diversity

>>>

Public policies are:
• Often disconnected from market realities (cinema)
• Marked by excessive national focus
• Not addressing the digital challenge to the level it deserves.

Sustained consumer demand
(growth in demand for content)…

>>>

… but poor understanding of consumers’ demand
in relation to the digital economy

Strong IP laws in the EU…

>>>

… but poor enforcement in some countries (piracy levels)
and subsidising free content for ISPs and telcos.

It considers a range of recommendations to realise the Creative Lisbon potential

A strategy for a creative Europe
Main recommendations to realise the Lisbon potential
INTELLIGENCE GATHERING

>>>

THE LISBON AGENDA

>>>

STRUCTURAL REFORM

>>>

• Establish a strong quantitative evidence base for policy makers
• Use and make the most of existing EU support programmes
(7thFP- structural funds - support to SMEs)
• Promote links between creators and technology by clustering
the various competences in creativity platforms
• Maximise the use of financial instruments of the EIB, and the EIF,
in line with the EIB i2010 Initiative.
• Integrate the cultural dimension in cooperation and trade agreements
between the EU and third countries with a view to develop exchanges
and promote cultural diversity
• Reinforce coordination of activities and policies impacting on the cultural
& creative sector within the European Commission

The study is available at www.keanet.eu

EU ROPEAN AFFAI RS
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L’Économie de la culture en Europe
Une stratégie pour une Europe créative
Les économies modernes se développent autant autour des idées
qu’autour du capital ou du travail. De nombreux États Membres de
l’Union européenne ont ainsi évalué l’impact sur l’économie des
entreprises créatrices de propriété intellectuelle. Au niveau international bon nombre d’agences des Nations Unies actives dans le
domaine du développement ou du commerce se disputent le meilleur moyen de mettre en œuvre les droits d’auteurs et de positionner la culture comme outil de développement économique.
Les compétences de l’Union européenne en matière de culture sont
récentes et remontent à l’adoption du traité de Maastricht en 1993.
Elles portent principalement sur la volonté de promouvoir le patrimoine et la coopération culturelle entre les États Membres. Cependant, la dimension commerciale, sociale et industrielle de la créativité
et de la culture reste largement ignorée des dirigeants européens.
Réalisée pour le compte de la Commission européenne, l’étude de
KEA sur l’Économie de la Culture, apporte un peu de lumière sur
cette richesse largement inexplorée. Elle évalue l’impact socio-économique, direct et indirect, du secteur culturel et créatif en Europe,
mais aussi et bien plus, révèle que, dans le contexte de l’Agenda de
Lisbonne, la créativité ne peut être reléguée au rang de l’alternatif
et du superflu, notamment lorsque la compétitivité et l’influence de
l’Europe dans le monde sont en jeu. La difficulté majeure à laquelle
sont confrontés les responsables politiques dans leur approche à la
culture et à la créativité repose notamment dans l’identification des
enjeux de l’économie du savoir et de ses nouvelles caractéristiques
qui la différencie des modèles industriels traditionnels.
En conséquence le secteur de la créativité est marginalisé d’un point
de vue des stratégies politiques. La situation pourrait être sur le point
de changer dans la mesure où, pour la première fois, il a été fait référence aux industries créatives dans les conclusions du Conseil réuni
à Bruxelles les 8 et 9 mars 2007. En effet, les chefs d’États et de Gouvernement ont demandé que la Commission européenne prenne en
compte les industries créatives dans sa politique du marché intérieur.
Les chiffres fournis par l’étude KEA confirment que le secteur culturel et créatif en Europe surpasse d’autres secteurs de l’économie:
alors qu’ils seraient plus de deux millions à travailler pour l’industrie
automobile –un des secteurs industriels clé de l’Europe–, les industries
culturelles et créatives emploient près de 6 millions de personnes.
Avec près de 1.400.000 entreprises, le secteur culturel et créatif dénombre beaucoup plus d’entreprises que les «fabricants de machines
industrielles», avec 162.000 entreprises, ou que la très citée industrie
automobile avec guère plus de 17.000 entreprises. En même temps,

d’après les estimations, on trouve un nombre supérieur à la moyenne de micros entreprises (moins de 5 employés) dans les industries
créatives.
Le chiffre d’affaires des industries européennes culturelles s’élevait
à EUR 654 milliards en 2003, alors que celui de l’industrie de la
construction automobile s’élevait à EUR 271 milliards en 2001; les
industries culturelles ont contribué pour 2.6% du PNB de l’UE en
2003, alors que les secteurs de la production alimentaire, des boissons
et du tabac ont contribué à concurrence de 1.9%; la croissance globale des industries culturelles entre 1999 et 2003 est 12.3% plus
importante que la croissance globale de l’économie. En 2003, les
industries culturelles ont employé au moins 5.8 millions de personnes, soit 3.1% de la population totale de l’UE des 25.
L’étude suggère des mesures pour tirer profit des opportunités nées
du passage à l’économie numérique, enjeu majeur des industries
culturelles. Elle établit une analogie entre innovation et créativité,
mettant en exergue leur rôle essentiel dans l’économie du savoir.
Néanmoins elle critique le fait que cette aspiration à davantage d’innovation, faisant partie intégrante de la stratégie de Lisbonne, n’intègre pas la création et la culture. C’est d’ailleurs à juste titre que
Diana Farrel, directeur du McKinsey Institute a déclaré : «il est fallacieux de soutenir que l’innovation réside dans le fait qu’il faille tout
dépenser dans la Recherche et le Développement et les technologies
de l’information».
Tandis que la politique culturelle relève de la compétence principale des autorités nationales et régionales, l’environnement réglementaire du secteur culturel est décidé à Bruxelles, notamment pour
les règles du droit d’auteur, de la concurrence, du marché unique
ou de la fiscalité indirecte.
Aussi les auteurs de l’étude soutiennent qu’il est erroné d’affirmer
que la culture est un domaine de compétence subsidiaire de l’UE.
Par ailleurs, l’économie de la culture touche le cœur du projet européen à savoir l’intégration européenne et le dialogue interculturel;
ce dernier étant lié à la définition des politiques relatives aux affaires
étrangères, au développement ou aux échanges commerciaux. La
culture élargit donc la vision de l’Europe sur le monde.
Dans un discours donné à l’Université de Delft aux Pays Bas le 13
Janvier 2006, José Manuel Barroso, président de la Commission
Européenne et fervent supporter d’une Europe de la création a défini la culture et de la science comme «les jambes sur lesquelles se
tient l’Europe», ajoutant que «l’innovation constante dans l’art et la
science ont aidé l’Europe à profiter d’un développement rapide et
d’une richesse sans parallèle».

▲
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The Independents Voice
Le secteur européen culturel & créatif – Forces et faiblesses: un aperçu
De nombreux talents…

>>>

Parmi les entreprises les plus compétitives
au niveau mondial…

>>>

dans les secteurs de l‘édition, des jeux vidéos,
de la mode et de la musique, par exemple

Des industries créatives fortes
avec une myriade de PME
à forte présence locale…

… mais avec un esprit d’entreprise à développer
… mais sans l’influence des industries US sur les politiques

Les exemples inclus: la durée des droits d’auteurs, les politiques commerciales
(piraterie), une approche plus conservatrice en relation avec le future (développements
du numérique, notamment dans les secteurs de la musique et du film)

… mais qui le plus souvent ne peuvent profiter du marché intérieur
et souffrent de problèmes d’accès au marché et de sous-capitalisation

>>>

Importance du secteur public…

Le secteur public est essentiel pour alimenter
la demande de diversité culturelle

• Fragmentation linguistique et culturelle
• Problèmes de valorisation comptable des droits
de propriété intellectuelle
• Hétérogénéité des systèmes sociaux et fiscaux

… mais une résistance à affronter les défis internationaux

>>>

Les politiques publiques sont:
• Souvent en décalage avec les réalités du marché (cinéma)
• Marquées par une focalisation excessive sur le marché national
• Peu enclines à accompagner le défi du numérique

Une demande soutenue des consommateurs
… mais une faible compréhension de la demande des consommateurs
(croissance de la demande de «contenu»)… >>> dans l’économie numérique
Des règles de propriété intellectuelle fortes
… mais un faible niveau de mise en œuvre dans certains pays
dans l’UE…
>>> (piraterie) et subvention du contenu gratuit au profit des FAI et telcos
L’étude préconise un ensemble de solutions pour réaliser le potentiel de l’Agenda de Lisbonne.

Une stratégie pour une Europe créative – Principales recommandations
INTELLIGENCE

>>>

• Mettre à disposition des décideurs politiques de solides données quantitatives
sur le secteur

AGENDA DE LISBONNE

>>>

• Utiliser au mieux les programmes de soutien communautaires existants au
bénéfice du secteur (7e Programme Cadre-Fonds Structurels – soutien aux PME)
• Promouvoir les liens entre la communauté des créateurs et
la communauté technologique
• Maximiser l’utilisation des instruments financiers de la BEI et du FEI,
conformément à l’initiative i2010 de la BEI.
• Intégrer la dimension culturelle dans les accords de commerce,
association et coopération entre l’UE et les pays tiers afin de développer
les échanges et promouvoir la diversité culturelle

RÉFORME INSTITUTIONNELLE

>>>

• Renforcer au sein de la Commission européenne la coordination des activités
et des politiques qui ont un impact sur le secteur culturel et créatif

L’étude est disponible sur le site: www.keanet.eu
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COM(2006) 33 final
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Implementing the Community Lisbon Programme:
Fostering entrepreneurial mindsets through education and learning
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1.

INTRODUCTION

In February 2005, the Commission proposed a new start for the Lisbon Strategy focusing the
European Union’s efforts on two principal tasks – delivering stronger, lasting growth and
providing more and better jobs. The new Partnership for Growth and Jobs stresses the
importance of promoting a more entrepreneurial culture and of creating a supportive
environment for SMEs.
The capacity of an economy to successfully compete and grow depends on balancing the
stock of enterprises through encouraging more start-ups and managing business transfer.
Research suggests that there is a positive correlation between entrepreneurship and
economic growth, particularly in high-income countries1, although GDP growth is influenced
by many other factors. Sustainable growth based on innovation and excellence requires an
increasing number of start-ups, which are likely to provide more and better jobs. Countries
exhibiting a greater increase in entrepreneurship rates tend to exhibit greater subsequent
decreases in unemployment rates2.Moreover, social systems are increasingly under pressure
due to the shrinking labour force. If Europe wants to successfully maintain its social model, it
needs more economic growth, more new firms, more entrepreneurs willing to embark in
innovative ventures, and more high-growth SMEs.
Entrepreneurship can also contribute to social cohesion for less-developed regions and to
putting unemployed or disadvantaged people into work. Moreover, it can contribute to
unlocking the entrepreneurial potential of women, which has yet to be further exploited.
There is a need to create a more favourable societal climate for entrepreneurship, based on
an integrated policy with a view to not only changing the mindset but also improving the
skills of Europeans and removing obstacles to the start-up, transfer and growth of businesses.
Previous Commission documents addressed the regulatory, fiscal and financial obstacles3. In
February 2004, the Commission adopted an Entrepreneurship Action Plan4, which
suggested horizontal measures to create a supportive framework for entrepreneurship policy.
In November 2005 an integrated policy on SMEs was launched5.
While various factors influence entrepreneurship, cultural aspects need to be taken into
account. Europeans are reluctant to take up opportunities for self-employment and
entrepreneurial activities6. Research suggests that cultural support (e.g. through education
programmes, promotional campaigns, etc.) is positively linked with the amount of
entrepreneurial activity in the EU.7
Promoting entrepreneurship among young people is a key element of the European Youth
Pact adopted by the European Council in March 2005.
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Global Entrepreneurship Monitor 2004.
D. Audretsch, Entrepreneurship: A survey of the literature, October 2002.
See also: http://europa.eu.int/comm/enterprise/entrepreneurship/index_en.htm
The European Agenda for Entrepreneurship, European Commission, COM (2004) 70 final, 11.02.2004.
Modern SME Policy for Growth and Employment, COM (2005)551 final, 10.11.2005.
Flash Eurobarometer 160 ‘Entrepreneurship’, June 2004.
Global Entrepreneurship Monitor 2004.

3

EN

1.1.

Entrepreneurship is a key competence for growth, employment and personal
fulfilment.

Entrepreneurship refers to an individual’s ability to turn ideas into action. It includes
creativity, innovation and risk taking, as well as the ability to plan and manage projects in
order to achieve objectives. This supports everyone in day-to-day life at home and in society,
makes employees more aware of the context of their work and better able to seize
opportunities, and provides a foundation for entrepreneurs establishing a social or
commercial activity8.
Developing generic attributes and skills that are the foundations of entrepreneurship is
complemented by imparting more specific knowledge about business according to the level
of education. Emphasising the notion of “responsible entrepreneurship” will help to make an
entrepreneurial career a more attractive proposition.
While not all youngsters who develop entrepreneurial competence will become entrepreneurs,
some evidence shows that around 20% of participants in mini-company activities in
secondary school go on to create their own company after their studies9. Education in
entrepreneurship increases the chances of start-ups and self-employment and enhances
individuals’ economic reward and satisfaction. Moreover, any dynamic SME that wants to
grow will benefit from young people with entrepreneurial mindsets and skills.
However, the benefits of entrepreneurship education are not limited to more start-ups,
innovative ventures and new jobs created. Entrepreneurship is a key competence for all,
helping young people to be more creative and self-confident in whatever they undertake and
to act in a socially responsible way.
The Education & Training 2010 Work Programme included entrepreneurship in a
reference framework of eight key competences for lifelong learning, necessary for personal
fulfilment, social inclusion, active citizenship and employability. This forms the basis for a
recent Commission proposal for a Recommendation of the European Parliament and the
Council10.
Traditionally, formal education in Europe has not been conducive to entrepreneurship and
self-employment. However, as attitudes and cultural references take shape at an early age, the
education systems can greatly contribute to successfully addressing the entrepreneurial
challenge within the EU.
Therefore, while recognising that the entrepreneurship competence should be acquired
throughout lifelong learning, this Communication focuses on education from primary
school to university, including also secondary level vocational education (initial vocational
training) and technical institutions of tertiary level.
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Commission proposal for a Recommendation on Key Competences for Lifelong Learning
COM(2005)548 final
Mini-companies in Secondary Education, Best Procedure Project: Final Report of the Expert Group,
September 2005.
Commission proposal for a Recommendation on Key Competences for Lifelong Learning
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Although numerous initiatives on entrepreneurship education are under way, they are not
always part of a coherent framework. Based on evidence acquired under the Community
MAP programme11, this Communication aims to support Member States in developing a
more systematic strategy for entrepreneurship education. Best practice can be found in
Europe. The challenge lies in spreading further the existing positive examples.

2.

ENTREPRENEURSHIP IN SCHOOL EDUCATION

2.1.

Entrepreneurship in framework curricula for schools12

• Including explicit objectives in curricula, together with guidelines for putting them
into practice, provides a more solid basis for entrepreneurship education.
Particularly in secondary education, there are subjects that can be used – at the initiative of
schools and teachers – for entrepreneurship learning. Very often, however, such learning takes
place through extra-curricular activities.
Some countries revised, or are in the process of revising, the national curriculum in order
to recognise the entrepreneurial competence. While only in a few cases reforms addressed
consistently different levels and types of education, there are positive examples worth
highlighting13.
In Poland, “Basics of Enterprise” is a compulsory subject in all comprehensive secondary and
vocational schools. Objectives include developing entrepreneurial attitudes and learning how
to start a business.
Entrepreneurship and self-employment as objectives of learning are found more frequently in
vocational secondary education.
In Austria, entrepreneurship is part of the curriculum of secondary level technical and
vocational education, for example in the form of students running a fictitious firm.
Entrepreneurship competence is developed in both formal and non-formal settings (e.g.
youth work and various forms of participation in society). Tools for the recognition and
validation of entrepreneurship-related skills acquired in non-formal learning should be further
developed.
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Council Decision (2000/819/EC) of 20 December 2000 on a multiannual programme for enterprise and
entrepreneurship, and in particular for SMEs (2000/819/EC).
Framework curricula for school education can be a national or a regional responsibility. Therefore, the
ideas presented here should be adapted to countries’ contexts.
For instance, in Spain, Ireland, Poland, Finland and the UK, but also in Norway. MAP project
Education for Entrepreneurship, Final Report March 2004, and 2005 Report on the Implementation of
the European Charter for Small Enterprises.
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2.2.

Entrepreneurship in primary education (pupils below the age of 14)14

• Awareness should be raised of the benefits of basic entrepreneurship learning to
society at large and to learners themselves, even at the early stages of education.
As for all competences leading to better management of one’s own life, the foundations are
laid in the early years of education. At primary level, nurturing qualities such as creativity and
a spirit of initiative helps develop entrepreneurial attitudes. This is best done through active
learning based on children’s natural curiosity. In addition, learning about society should also
include early knowledge of and contact with the world of work and business, and an
understanding of the role of entrepreneurs in the community.
In a number of Member States, curricula already encourage schools to guide children towards
taking initiative and responsibility. However, examples of more explicit entrepreneurship
education are few. In general terms, coherent initiatives or programmes led by education
authorities are still rare in primary education; activities are often led by external actors,
such as non-profit organisations supported by the private sector. Nonetheless, there are a
number of good practices that should be disseminated to public authorities, schools,
teachers and parents.
In Luxembourg, the sixth-year (11/12 year-old pupils) French-language programme has a
section devoted to starting up a business, based on the strip cartoon “Boule and Bill set up a
business”, and this is used in all primary schools. The cartoon is also used in the mathematics
programme for introducing basic financial analysis.
Methods of promoting a more open mindset towards entrepreneurship include working on
projects, role games, simple case studies and visits to local enterprises. These are activities
that support a number of other subjects, and the motivation of those who learn best by doing.
Especially at later stages of primary education, entrepreneurship-related programmes can
successfully combine creativity, innovation and a simple concept of business (e.g. pupils
selling products in school markets, etc.).
The “Young Inventors Competition” is a programme run in primary and lower secondary
schools in several countries15 that is aimed at children from 6 to 16 years of age. It aims to
encourage students’ creativity, to develop their ideas and enter them into a competition.
Winners receive prizes for designs and inventions.
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‘Primary education’ refers to level 1 in UNESCOs ISCED 1977 classification. It should be borne in
mind that the definition of primary and secondary education differs significantly between EU Member
States.
For instance in Finland, the UK, Iceland and Norway.
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2.3.

Entrepreneurship in secondary education (from the age of 14)16

• Secondary education should raise students’ awareness of self-employment and
entrepreneurship as options for their future career.
• Entrepreneurial mindsets and skills can best be promoted through learning by doing
and experiencing entrepreneurship in practice, by means of practical projects and
activities.
In most European countries, curricula have broad objectives and include subjects that would
allow learning about entrepreneurship (for instance, social and economic studies, geography,
etc.). However, implementation often relies on the initiative of schools and teachers and the
support of the local business community. In a few Member States, practical experience of
entrepreneurship is embedded into the established courses.
In Ireland, under the established curriculum, programmes like the Transition Year, the
Leaving Certificate Vocational Programme and the Leaving Certificate Applied offer students
the opportunity to experience entrepreneurship.
Programmes can have a specific focus on learning about business in practice, for instance by
means of students running mini-companies.
The objective of mini-companies run by students at school is that of developing a real
economic activity on a small scale, or of simulating the way companies work in a realistic
way. Students learn how to work in a team and develop self-confidence. It is estimated that
more than 200 000 students every year participate in these programmes in the EU 25 and
Norway17.
Within vocational secondary education (initial vocational training), specific training on
how to start a company can be particularly effective, as students are close to entering working
life and self-employment may be a valuable option for them. However, with exceptions in
some countries (e.g. where there is a well developed apprenticeship system), a real focus on
entrepreneurship is missing in most cases, since the main task is seen as being to train skilled
workers.
In the German Vocational Training System (the so-called « Dual System »), where training
takes place both in school and in a firm, in the “Master Phase” young people are taught how
to set up their own company. Such training aims not only at the acquisition of the necessary
management competences, but also at fostering the entrepreneurial attitudes and skills of
apprentices.

16
17

EN

In ISCED, lower secondary education is level 2, while upper secondary level, which starts after
compulsory education, is level 3.
Mini-companies in Secondary Education, Best Procedure Project: Final Report of the Expert Group,
September 2005.
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There is a perception18 that secondary school curricula do not provide sufficient motivation
to teachers and schools to develop entrepreneurship education. It is therefore crucial to offer
them support and incentives.
2.4.

Measures to support schools and teachers

• Schools should be given support and incentives to encourage take-up of
entrepreneurship activities and programmes, as many concrete examples of how to do
it exist already.
• Public authorities should take the initiative and promote education for
entrepreneurship to schools, heads of schools and teachers.
• Supporting the efforts of dedicated organisations is an effective method of spreading
the entrepreneurial spirit in schools and of encouraging partnerships with the
business world.
Entrepreneurship develops in an environment that encourages active forms of learning. To
enable this, support is needed and should include providing initial and in-service training for
teachers, giving them the time and resources to plan, run and evaluate activities, making
teaching material available and clarifying responsibilities. The commitment of heads of
schools and school boards is crucial, as is parental involvement.
There is a need for public authorities, especially those responsible for education,
employment, industry and enterprise, to actively promote entrepreneurship education. An
important first step at a national level is establishing formal cooperation between different
departments of the administration, given the horizontal and interdisciplinary nature of
entrepreneurship education. This cooperation can lead to launching a national strategy or
action plan.
In Finland, an entrepreneurship steering group was set up in 2002 to develop and coordinate
entrepreneurship at different levels of education, with members representing different
ministries, organisations and educational administrations.
One major obstacle is that teachers lack motivation and specific training. The efforts that
teachers devote to practice-based activities, sometimes even outside their normal working
hours, should be recognised as an official school task. Despite increasing awareness on the
part of public authorities, initiatives addressing teachers are in most cases not systematic.
In terms of policy, there may be different ways of moving forward. Support measures adopted
by governments take the form of encouraging partnerships between schools and
enterprises, supporting dedicated organisations delivering concrete programmes,
financing pilot projects in the schools, and disseminating good practice. Although
systematic promotion is still limited, there are good examples in Europe worth
highlighting.
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MAP project Education for Entrepreneurship, Final Report, March 2004.
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In the Netherlands, the government funded pilot projects in schools. Support included the
development of teaching materials, the organisation of seminars and training for teachers. The
goal is now to encourage take-up of these projects by other schools by presenting good
practices to school management, teachers and students.
Private actors (business associations, companies, entrepreneurs, business consultants, etc.)
are becoming more involved in education, both by sponsoring specific initiatives and by
participating directly in teaching (e.g. as mentors). This involvement should be seen by firms
as a long-term investment, and as an important aspect of their corporate social
responsibility. Private-public partnerships are crucial to the development of
entrepreneurship education. The establishment of school-business-community links is a key
element of successful programmes. This process needs to be encouraged further.
Numerous organisations19 are currently disseminating entrepreneurship education across
Europe by means of partnerships with the business world, with a certain degree of public
support. They promote programmes based on learning in practice, for instance by means of
students running mini-companies. In the absence of, or in addition to, a methodology
developed internally by the education system, their contribution to entrepreneurship education
is significant in most European countries. These organisations also provide training for
teachers, and may act as drivers of change in national educational policies.
In Norway, Young Enterprise Norway is a partner for the Government in implementing the
Strategy for Entrepreneurship Education. In 2004, 14% of all students leaving upper
secondary school had participated in the Student Company Programme.

3.

ENTREPRENEURSHIP IN HIGHER EDUCATION

• Universities and technical institutes should integrate entrepreneurship as an
important part of the curriculum, spread across different subjects, and require or
encourage students to take entrepreneurship courses.
• Combining entrepreneurial mindsets and competence with excellence in scientific and
technical studies should enable students and researchers to better commercialize their
ideas and new technologies developed.
In university studies, entrepreneurship education provides specific training on how to start
and run a business, and encourages and supports business ideas from students. Tertiary
education is normally highly decentralised, but there are some examples of a national strategy
for promoting entrepreneurship in higher education, normally as a result of cooperation
between the administration and universities.
In the UK, the aim of the Science Enterprise Challenge is to establish within universities a
network of centres funded by the government and specialised in matching entrepreneurship
studies with science and technology.
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There are few Chairs in Entrepreneurship in Europe20, which lags behind the US by a
factor of four21. Moreover, entrepreneurship teaching concentrates mostly on students
following economics and business courses; the teaching available to those studying other
subjects is limited. Entrepreneurship remains primarily elective and tends to be offered as a
stand-alone subject. Universities should integrate entrepreneurship in different subjects of
their study programmes, as it may add value to all degree courses. Also, in order to tackle
the shortage of specialised professors, entrepreneurship should be more broadly
recognised as a specialisation field for doctoral programmes.
Case studies and other interactive teaching methods are under-utilised22, as is the involvement
of business people in the learning process. To encourage entrepreneurial behaviour, a
supportive environment is needed. Higher education establishments committed to
entrepreneurship provide or facilitate access to risk capital, management capacity building
and networking. Business plan competitions are an effective way to expose students to
investors. The presence of incubators and science parks also clearly signals universities’
commitment, through the practical supply of services.
Within business studies at undergraduate and graduate level (including MBAs), courses
should have a greater focus on aspects such as setting up a business, managing the growth
phase of an SME and ensuring continuous innovation.
Special attention should be paid to systematically integrating entrepreneurship training in
scientific and technical studies and within technical institutions (e.g. polytechnics), in
order to better enable spin-offs and innovative start-ups, and as a means to help researchers to
acquire entrepreneurial skills. Business schools and technical/scientific faculties should
collaborate more, for instance by creating interdisciplinary teams of students and doctoral
candidates. There needs to be more focus on developing the skills and competencies
necessary for fully exploiting innovation and knowledge transfer activities in combination
with the commercialisation of new technologies23.
European universities need to clearly identify the strategic part that innovation and knowledge
transfer plays within the overall institution’s missions.
Academic spin-offs are increasingly seen as important means of enhancing local economic
development. However, in order to accomplish their new roles, scientists as well as
universities must build business and managerial competencies.
There are some internal barriers, for instance a career system strongly based on academic
merit that still does not make an entrepreneurial path a credible option. Problems also seem to
pertain to labour mobility in and out of academia, and to the ability to flexibly and
strategically recruit personnel within universities24. Inter-sectoral mobility of researchers at all
stages of their careers (including at the level of doctoral training) should become a normal
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Best Procedure project on Education and Training for Entrepreneurship, November 2002.
Survey on entrepreneurship education in Europe by EFER and EFMD, September 2004. J. A. Katz,
Survey of Endowed Positions in Entrepreneurship and Related Fields in the United States, October
2003.
Survey on entrepreneurship education in Europe.
See also: More Research and Innovation – Investing for Growth and Employment: A Common
Approach. COM (2005)488 final.
Nordic Innovation Centre, Entrepreneurial learning & academic spin-offs, Göteborg, January 2005.
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component of a researcher career path25 Such mobility should also help to develop the
necessary skills and competences for enhancing the entrepreneurship culture and attitude
within universities.
Finally, it is vital to create a critical mass of entrepreneurship teachers, and to step up crossborder collaboration. While innovative teaching approaches to entrepreneurship training
within universities are being tested throughout Europe, sharing of these practices should be
increased.
4.

THE WAY AHEAD

The following recommendations for concrete action are based on evidence and good practice
found in Europe. Most of the action needs to be taken at national or local level. The proposals
aim to help formulate more systematic approaches to entrepreneurship education and to
enhance the role of education in creating a more entrepreneurial culture in European
societies.
4.1.

A coherent framework

• National and regional authorities should establish cooperation between different
departments, leading to developing a strategy with clear objectives and covering all stages
of education in the context of the Lisbon national programmes.
• Curricula for schools at all levels should explicitly include entrepreneurship as an
objective of education, accompanied by implementation guidelines.
4.2.

Support for schools and teachers

• Schools should be given practical support and incentives to encourage take-up of
entrepreneurship activities and programmes, through a range of different instruments.
• Special attention should be given to training teachers, through initial and in-service
training as well as practical experience, and to raising the awareness of heads of schools
and school boards.
4.3.

Participation by external actors and businesses

• Cooperation between educational establishments and the local community, especially
businesses, should be encouraged. Involvement in formal and non-formal education should
be seen by firms as an investment and as an aspect of their corporate social
responsibility.
• The use of student mini-companies at school should be further promoted. In that context,
the activity of organisations promoting these programmes, such as NGOs, should be
recognised, and their initiatives more systematically supported.
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European Charter for Researchers and the Code of Conduct for the Recruitment of Researchers
C52005) 576 final, 22 March 2005.

11

EN

4.4.

Fostering entrepreneurship in higher education

• Higher education institutions should integrate entrepreneurship across different subjects
and courses, notably within scientific and technical studies.
• Public authorities’ support is especially needed to provide high-level training for
teachers and to develop networks that can share good practice.
• Teacher mobility between university and the business world should be encouraged,
together with the involvement of business people in teaching.
The Commission will continue to support Member States’ actions on more comprehensive
policies, through coordination activities and specific projects. It will disseminate good
practice and raise the visibility of entrepreneurship education through a wide range of actions,
including the follow-up to the Recommendation on key competences. From 2006, work on
entrepreneurship in higher education will be intensified. From 2007 the proposed new
Community Integrated Programme on Lifelong Learning will support innovative projects with
a European dimension, aiming to foster entrepreneurial attitudes and skills and to promote
links between educational establishments and enterprises. The European Social Fund will
continue to support initiatives at European, national and local level.
Public authorities in the Member States are invited to take the necessary action and to
speed up the pace of reforms, according to the specific needs of each country. This
Communication will serve as a reference for reviewing progress in policy development,
notably through the Lisbon Reports that the Member States will submit under the Integrated
Guidelines for Growth and Jobs (Guideline No 15).
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Communication on a European agenda for culture in a globalizing world
«Culture is all the dreams and labour tending towards forging humanity. Culture requests a
paradoxical pact: diversity must be the principle of unity, taking stock of differences is
necessary not to divide, but to enrich culture even more. Europe is a culture or it is not».
Denis de Rougemont
1.

INTRODUCTION

Culture lies at the heart of human development and civilisation. Culture is what makes people
hope and dream, by stimulating our senses and offering new ways of looking at reality. It is
what brings people together, by stirring dialogue and arousing passions, in a way that unites
rather than divides. Culture should be regarded as a set of distinctive spiritual and material
traits that characterize a society and social group. It embraces literature and arts as well as
ways of life, value systems, traditions and beliefs.
As Dario Fo rightly pointed out, "even before Europe was united in an economic level or was
conceived at the level of economic interests and trade, it was culture that united all the
countries of Europe. The arts, literature, music are the connecting link of Europe". Indeed,
Europeans share a common cultural heritage, which is the result of centuries of creativity,
migratory flows and exchanges. They also enjoy and value a rich cultural and linguistic
diversity, which is inspiring and has inspired many countries across the world.
The originality and success of the European Union is in its ability to respect Member States’
varied and intertwined history, languages and cultures, while forging common understanding
and rules which have guaranteed peace, stability, prosperity and solidarity - and with them, a
huge richness of cultural heritage and creativity to which successive enlargements have added
more and more. Through this unity in diversity, respect for cultural and linguistic diversity
and promotion of a common cultural heritage lies at the very heart of the European project.
This is more than ever indispensable in a globalizing world.
In today's Europe, cultural exchanges are as lively and vibrant as ever. The freedom of
movement provided for by the EC Treaty has greatly facilitated cultural exchanges and
dialogue across borders. Cultural activities and the demand for cultural goods are spreading,
with unprecedented access thanks to new communication tools. At the same time,
globalisation has increased the exposure to more diverse cultures from across the world. This
has heightened our curiosity and capacity to exchange with and benefit from other cultures,
and contributed to the diversity of our societies. However, this has also raised questions about
Europe's identity and its ability to ensure intercultural, cohesive societies.
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World-wide, cultural diversity and intercultural dialogue have become major challenges for a
global order based on peace, mutual understanding and respect for shared values, such as the
protection and promotion of human rights and the protection of languages. In this respect, the
entry into force of the UNESCO Convention on the protection and promotion of the diversity
of cultural expressions on 18 March 2007 is to be seen as a fundamental step, to which the EU
has greatly contributed.
Europe’s cultural richness and diversity is closely linked to its role and influence in the world.
The European Union is not just an economic process or a trading power, it is already widely and accurately - perceived as an unprecedented and successful social and cultural project. The
EU is, and must aspire to become even more, an exemplar of a "soft power" founded on
norms and values such as human dignity, solidarity, tolerance, freedom of expression, respect
for diversity and intercultural dialogue, values which, provided they are upheld and promoted,
can be of inspiration for the world of tomorrow.
Europe's cultural richness based on its diversity is also, and increasingly so, an important asset
in an immaterial and knowledge-based world. The European cultural sector is already a very
dynamic trigger of economic activities and jobs throughout the EU territory. Cultural
activities also help promoting an inclusive society and contribute to preventing and reducing
poverty and social exclusion. As was recognised by the conclusions of the 2007 Spring
European Council, creative entrepreneurs and a vibrant cultural industry are a unique source
of innovation for the future. This potential must be recognised even more and fully tapped.
Purpose of the Communication
Awareness is growing that the EU has a unique role to play in promoting its cultural richness
and diversity, both within Europe and world-wide. There is also acknowledgement that
culture is an indispensable feature to achieve the EU's strategic objectives of prosperity,
solidarity and security, while ensuring a stronger presence on the international scene.
Based on extensive consultations1, this Communication explores the relationship between
culture and Europe in a globalizing world and proposes objectives for a new EU agenda for
culture. This agenda is to be shared by all stakeholders (the Commission, Member States and
involving civil society and the European Parliament). The Commission therefore also seeks to
establish new partnerships and methods for cooperation between them.
2.

THE CONTRIBUTION OF THE EU TO CULTURE2

'Culture' is generally recognised as complex to define. It can refer to the fine arts, including a
variety of works of art, cultural goods and services. 'Culture' also has an anthropological
meaning. It is the basis for a symbolic world of meanings, beliefs, values, traditions which are
expressed in language, art, religion and myths. As such, it plays a fundamental role in human
development and in the complex fabric of the identities and habits of individuals and
communities.
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For further details, see the annexed staff working paper "Inventory of Community actions in the field of
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In the context of this Communication, the main focus will be on the importance of the various
facets of culture in developing strategies both within the EU and with third countries.
The basis for the action of the EU in the field of culture lies in the Treaty. Article 151 states
that:
"The Community shall contribute to the flowering of the cultures of the Member States, while
respecting their national and regional diversity and at the same time bringing the common
heritage to the fore."
"Action by the Community shall be aimed at encouraging cooperation between Member States
and, if necessary, supporting and supplementing their action …".
"The Community and the Member States shall foster cooperation with third countries and the
competent international organisations in the sphere of culture, in particular the Council of
Europe”.
"The Community shall take cultural aspects into account in its action under other provisions
of this Treaty, in particular in order to respect and to promote the diversity of its cultures."
Culture is and will therefore primarily remain a responsibility of Member States; in some
countries it is largely dealt with at the regional or even local level. Article 151 does not
provide, for example, for harmonisation of the laws and regulations of the Member States.
Action at EU level is to be undertaken in full respect of the principle of subsidiarity, with the
role of the EU being to support and complement, rather than to replace, the actions of the
Member States, by respecting their diversity and stimulating exchanges, dialogue and mutual
understanding.
2.1 The role of the EU's internal policies and programmes
The EU already contributes to promoting cultural activities in Europe through its programmes
and policies in many ways:
• The Community's culture programmes have been very productive. The present
Culture Programme (2007-2013)3 will go further in facilitating mutual
understanding, stimulating creativity, and contributing to the mutual enrichment
of our cultures. It will help thousands of cultural organisations to create and
implement cultural and artistic projects improving the knowledge and
dissemination of European cultural heritage, promoting cultural exchanges,
artistic and literary creation, and literary translation. It will also support bodies
active at European level in the field of culture and give recognition to major
European cultural achievements through European prizes in architecture, cultural
heritage and music as well as European Capitals of Culture.
• Many other programmes have a huge positive impact on culture either through
specific cultural projects, the use of foreign languages which they promote, the
close link between learning and culture or the personal cultural experiences they
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stimulate: among these programmes are "Europe for Citizens" (2007-2013)4,
which is also based on the culture article of the Treaty and promotes active
European citizenship as well as programmes supporting lifelong learning
(including Erasmus and Erasmus Mundus), multilingualism and exchanges of
young people.
• In the cinema and audiovisual sector, the MEDIA programme5, in place since
1991, promotes the competitiveness of the European audiovisual industry. It is
also designed to promote intercultural dialogue, increase mutual awareness
amongst European cultures and develop cultural potential. Furthermore, a
Recommendation on film heritage and the competitiveness of related industrial
activities was adopted on 16 November 2005 setting out concrete actions in the
field of film heritage.
• A range of other Community funding programmes make an important
contribution to culture. Support offered by the Cohesion policy or rural
development policy can be instrumental in promoting, for example, the restoration
of cultural heritage and the promotion of creative industries in view of enhancing
the attractiveness of regions or supporting the training of cultural professionals.
This is also the case for information society development (e.g. the Digital
Libraries Initiative which aims at making Europe's diverse cultural and scientific
heritage easier to access online) or research (with the Research Framework
Programmes).
A number of Community policies also play an important role in shaping the regulatory
framework for the cultural sector.
For the Community’s action under Article 151(4) of the Treaty, the challenge is often to strike
the right balance between different legitimate public policy objectives, including the
promotion of cultural diversity.
• There is a strong link between the promotion of culture and creativity and EU
copyright and related rights legislation. This legislation protects the rights of
authors, producers and artists to ensure they receive adequate revenue for their
works while allowing a wide dissemination of protected works or phonograms,
thereby promoting citizens' access to Europe's rich and diverse cultural heritage.
• The "Television without Frontiers" Directive, adopted in 1989, by setting the
conditions for the transmission across borders of TV broadcasts within the
European internal market, has created a legal framework for the free circulation of
European audiovisual content within the EU. This has contributed significantly to
the strengthening of media pluralism and cultural diversity. In this context,
cultural diversity is also fostered through promotion measures for European and
independent productions.

4
5

EN

Decision 1904/2006/EC of the European Parliament and of the Council of 12 December 2006, OJ L378,
27.12.2006
Decision 1718/2006/EC of the European Parliament and of the Council of 15 November 2006, OJ
L327, 24. 11. 2006
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• In state aid, following the introduction of Article 87 (3) (d)6 by the Maastricht
Treaty, cultural considerations play a role. Under this provision the Commission
has in the past approved a wide range of national measures which have benefited
such diverse areas as museums, national heritage, theatre and music-productions,
printed cultural media, and the cinematographic and audiovisual sector.
• The EU has designated 2008 the European Year of Intercultural Dialogue7 to give
expression and a high profile to best practices and processes of intercultural
dialogue aiming at establishing a sustainable strategy beyond 2008. Particular
attention will be paid to the multilingual dimension of this dialogue.
• Finally, on the basis of existing Community funding programmes, the
Commission wishes to make 2009 a European Year of Creativity and Innovation
through education and culture in order to raise public awareness, promote policy
debate within Member States, and contribute to fostering creativity, innovation
and intercultural competences.
In recent years, Member States have explored new forms of flexible cooperation in order to
work together more closely in the pursuit of shared objectives. The Council has agreed on a
multi-annual work plan for the period 2005-78 and flexible forms of cooperation on specific
topics, such as the mobility of museum collections, have developed. Regular ministerial
conferences have also contributed to exchanges of best practices and dialogue on policies.
The European Parliament has regularly called for strengthened cooperation in its reports and
recommendations9. Furthermore, the Economic and Social Committee and the Committee of
the Regions have underlined the role of organised civil society and of local and regional
authorities.
These experiences, combined with the results of the broad consultation processes undertaken
in preparing this Communication, have led the Commission to the conclusion that the time is
now ripe to develop a common cultural agenda and new partnerships and methods for
cooperation with Member States, civil society and third countries.
2.2. EU's external relations
Culture is recognized as an important part of the EU’s main cooperation programmes and
instruments10, and in the Union’s bilateral agreements with third countries. It is also a key
element of the co-operation developed with the Council of Europe, which has allowed the
joint implementation of the European Heritage Days as well as some actions in the Western
Balkans.

6
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‘aid to promote culture and heritage conservation where such aid does not affect trading conditions and
competition in the Community to an extent that is contrary to the common interest, may be considered
to be compatible with the common market’
Decision 1983/2006/EC of the European Parliament and of the Council of 18 December 2006, OJ L412,
30.12.2006
Conclusions of the 2616th Council meeting Education, Youth and Culture, 15-16 November 2004.
Ref. Report on cultural cooperation in the European Union – Giorgio Ruffolo - A5-0281/2001
Such as the Cotonou Agreement with the African, Caribbean and Pacific States, the Neighbourhood and
Partnership Programme with neighbouring countries and Russia, and the Development and Cooperation
instrument concerning Asia and Central and Latin America.
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A wide variety of cultural projects and programmes have been implemented for many years as
part of the Union’s financial and technical assistance across all developing regions of the
world. These cultural actions target the preservation and restoration of heritage sites, the
production and circulation of works of art, the creation or restoration of museums, the local
capacity-building of cultural operators and artists and the organisation of major cultural
events. The Commission also runs funds and actions to support the emergence and
strengthening of cultural industries, in particular the cinema and audiovisual sector, in partner
countries, as well as promote local access to culture and cultural diversity in third countries.
In close connection with this, the Union has increasingly focused on promoting support for
human rights, including the protection and promotion of cultural rights, the rights of
indigenous peoples as well as the rights of persons belonging to minorities and socially
marginalized people.
Intercultural dialogue as one of the main instruments of peace and conflict prevention is
obviously among the basic objectives of such actions. Priority actions in that direction were
launched under the impetus of a consultative group set up by the Commission’s President,
which also led inter alia to the setting-up, in Alexandria, of the Anna Lindh EuroMediterranean Foundation for the Dialogue between Cultures, and the creation of specific
debate on culture within the political dialogues with many third countries.
The Commission has also recently begun to reinforce its public diplomacy, including cultural
events, often involving cooperation with and among Member States’ cultural institutions to
convey important messages in third countries about Europe, its identity and its experience of
building bridges between different cultures.
On a more general level, the Commission has tabled multi-annual thematic programmes under
the financial perspectives 2007-2013 in order to finance Community interventions in
developing countries and regions, on the one hand, and at international level, on the other
hand. The thematic programmes "Investing in People" and "Non-state Actors and Local
Authorities in Development" are available to complement geographical cooperation through
the country strategy papers in the field of culture. Recent opinion polls clearly show that,
under the pressure of globalization, the great majority of Europe’s citizens – led by the Heads
of State and Government in June 200611 - want Europe to be more present in the world, with
an external policy which well reflects its values. Culture is of course central to this
multilateral, consensus-building approach.
The rapid entry into force of the UNESCO Convention on the Protection and Promotion of the
Diversity of Cultural Expressions illustrates the new role of cultural diversity at international
level: as parties, the Community and its Member States have committed themselves to
strengthen a new cultural pillar of global governance and sustainable development, notably
through enhancing international cooperation.
3.

OBJECTIVES FOR A EUROPEAN AGENDA FOR CULTURE

The extensive consultation process carried out in 2006 has enabled the Commission to
identify a strong consensus for a new EU agenda for culture, so as to build on past

11
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When the European Council approved the Commission’s proposal ‘Europe in the World – Some
Practical Proposals for Greater Coherence, Effectiveness and Visibility’ – COM (2006) 278
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achievements and reinforce on-going activities. This would be built on three interrelated sets
of objectives:
• Promotion of cultural diversity and intercultural dialogue;
• Promotion of culture as a catalyst for creativity in the framework of the Lisbon
Strategy for growth and jobs;
• Promotion of culture as a vital element in the Union's international relations.
These objectives would guide EU action in the future. Each actor would be called upon to
contribute, in full respect of the principle of subsidiarity:
• For the Member States and their regions, this would mean further developing their
policies in these areas with reference to common objectives and an endeavour to
steer joint activities inter alia through an open method of coordination and
exploring opportunities offered by EU funding;
• For stakeholders in the field of culture, such as professional organisations, cultural
institutions, non-governmental organisations, European networks, foundations,
etc., this would mean a close engagement in dialogue with EU institutions and
support for the development of new EU policies and actions, as well as
developing dialogue among themselves;
• For the Commission, this would mean mobilising its internal and external
policies, Community funding programmes, as well as a renewed role of
animation, exchange of good practice and dialogue with the full range of actors.
• For all actors, this would mean a renewed sense of partnership and ownership of
EU action to achieve these objectives.
The following section explains each of these broad objectives in greater detail.
3.1. Cultural diversity and intercultural dialogue
“It is art that can structure the personalities of young people with a view to open their minds,
to instil the respect of others and the desire of peace”. Yehudi Menuhin
The flowering of the cultures of the Member States in respect of their national and regional
diversity is an important EU objective assigned by the EC Treaty. In order to simultaneously
bring our common heritage to the fore and recognise the contribution of all cultures present in
our societies, cultural diversity needs to be nurtured in a context of openness and exchanges
between different cultures. As we live in increasingly multicultural societies, we need
therefore to promote intercultural dialogue and intercultural competences. These are also
essential in the context of a global economy with regard to enhancing the employability,
adaptability and mobility of artists and workers in the cultural sector as well as the mobility of
works of art. As citizens are among the main beneficiaries of developing cultural diversity, we
need to facilitate their access to culture and cultural works.
The following specific objectives should be addressed:
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• Promote the mobility of artists and professionals in the cultural field and the
circulation of all artistic expressions beyond national borders:
–

Mobilise public and private resources in favour of the mobility of artists and
workers in the cultural sector within the EU;

–

Promote the mobility of works of art and other artistic expressions;

–

Improve European coordination for aspects affecting mobility of cultural
workers within the EU in order to take into account the needs resulting from
short term and frequent mobility between Member States.

• Promote and strengthen intercultural competences and intercultural dialogue, in
particular by developing 'cultural awareness and expression', 'social and civic
competences' and 'communication in foreign languages', which are part of the key
competences for lifelong learning identified by the European Parliament and
Council in 200612.
3.2. Culture as a catalyst for creativity in the framework of the Lisbon Strategy for growth
and jobs
"Intelligence is programmed for the creation of differences ". Francesco Alberoni
Cultural industries and the creative sector are substantially contributing to European GDP,
growth and employment. As an illustration, a recent independent study carried out for the
Commission estimated that more than 5 million people worked in 2004 for the cultural sector,
equivalent to 3.1% of total employed population in EU25. The cultural sector contributed
around 2.6 % to the EU GDP in 2003, with growth significantly higher than that of the
economy in general between 1999 and 2003.13 These industries and the creativity which they
generate are an essential asset for Europe's economy and competitiveness in a context of
globalisation.
The role of culture in supporting and fostering creativity and innovation must be explored and
promoted. Creativity is the basis for social and technological innovation, and therefore an
important driver of growth, competitiveness and jobs in the EU.
The following specific objectives should be addressed:
• Promote creativity in education by involving the cultural sector in building on the
potential of culture as a concrete input/tool for life-long learning and promoting
culture and arts in informal and formal education (including language learning).
• Promote capacity building in the cultural sector by supporting the training of the
cultural sector in managerial competences, entrepreneurship, knowledge of the
European dimension/market activities and developing innovative sources of
funding, including sponsorship, and improved access to them.
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Recommendation of the European Parliament and of the Council of 18 December 2006 on key
competences for lifelong learning (2006/962/EC), OJ L 394, 30.12.2006, p. 10.
See study on the Economy of Culture in Europe, conducted by KEA for the European Commission,
2006 at http://ec.europa.eu/culture/eac/sources_info/studies/studies_en.html..
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• Develop creative partnerships between the cultural sector and other sectors (ICTs,
research, tourism, social partners, etc) to reinforce the social and economic impact
of investments in culture and creativity, in particular with regard to the promotion
of growth and jobs and the development and attractiveness of regions and cities.
3.3. Culture as a vital element in international relations
"Any culture is born in mixing, in interaction, in confrontation. Conversely, it is in isolation
that civilization dies." Octavio Paz
As parties to the UNESCO Convention on the Protection and the Promotion of the Diversity
of Cultural Expressions, the Community and the Member States have reaffirmed their
commitment to developing a new and more pro-active cultural role for Europe in the context
of Europe's international relations and to integrating the cultural dimension as a vital element
in Europe's dealings with partner countries and regions. This should help promoting
knowledge of and understanding for Europe's cultures throughout the world.
To achieve this integration it is crucial to develop active inter-cultural dialogue with all
countries and all regions, taking advantage for example of Europe's language links with many
countries. In this context, it is also important to promote the richness of cultural diversity of
our partners, to serve local identities, to promote access to culture of local populations and
develop an economic resource which can have a direct impact on socio-economic
development.
Bearing that in mind, the EU will follow a 'twin-track' approach, consisting of:
• the systematic integration of the cultural dimension and different components of
culture in all external and development policies, projects and programmes - as a
means of strengthening the quality of its diplomatic efforts, and the viability and
sustainability of all EU cooperation activities; and
• support for specific cultural actions and events – Culture is a resource in its own
right, and access to culture should be considered as a priority in development
policies
The following specific objectives should be addressed:
• to further develop political dialogue with all countries and regions in the field of
culture and promote cultural exchanges between the EU and third countries and
regions;
• to promote market access, both to European and other markets, for cultural goods
and services from developing countries through targeted actions as well as
through agreements that grant preferential treatment or trade-related assistance
measures;
• to use its external and development policies to protect and promote cultural
diversity through financial and technical support for, on the one hand, the
preservation of and access to cultural heritage and, on the other, the active
encouragement and promotion of cultural activities across the world;
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• to ensure that all its cooperation programmes and projects take full account, in
their design and their implementation, of local culture and contribute to increase
people’s access to culture and to the means of cultural expression, including
people-to-people contacts. Especially important is education, including advocacy
for the integration of culture in education curricula at all levels in developing
countries;
•

4.

to promote the active involvement of the EU in the work of international
organisations dealing with culture, and in the United Nations ‘Alliance of
Civilisations’ process.

NEW PARTNERSHIPS AND WORKING METHODS

In order to deliver its agenda for culture, Europe must rely on a solid partnership between all
actors, which has four essential dimensions.
4.1 Further developing dialogue with the cultural sector
The Commission is committed to pursuing a structured dialogue with the sector, which would
provide a framework for the regular exchange of views and best practices, input into the
policy-making process, follow-up and evaluation.
For reasons of legitimacy, the cultural sector should continue organising itself as far as
possible in order to permit the identification of representative interlocutors. The Commission
welcomes the progressive structuring already taking place with the emergence of some
representative organisations as well as some cooperation structures such as a civil society
platform on intercultural dialogue.
The Commission recognises, however, the special characteristics of the sector, notably its
heterogeneity (professional organisations, cultural institutions with different degrees of
independence, non-governmental organisations, European and non EU networks, foundations,
etc), as well as the lack of communication in the past between the cultural industries and other
cultural actors, and the challenges which this poses with regard to greater structuring of the
sector. The effect of this has been to diminish the voice of the cultural sector at the European
level.
With a view to developing a better dialogue between the Commission and these different
actors, the Commission proposes the following steps:
• To undertake a mapping of the sector in order to identify and better understand the
full range of its stakeholders;
• To set up a "Cultural Forum" for consulting stakeholders and to foster the
emergence of a self-structuring platform or a set of stakeholder platforms;
• To encourage the expression of representative views by individual artists and
intellectuals at the European level (“cultural ambassadors”), including exploring
the opportunity and feasibility of an on-line virtual European forum allowing for
the exchange of views, artistic expression and reaching out to citizens;
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• To encourage social partners in the cultural sectors to further develop their
autonomous social dialogue under Articles 138 and 139 of the Treaty. On this
basis, sectoral social dialogue committees already exist for the live performing
arts and the audiovisual sector;
• To bring a cultural dimension to European public debates by using the
representations of the Commission. Putting culture at the centre stage will
enhance dialogue and reach out to new audiences.
4.2. Setting up an open method of coordination
As mentioned earlier, the Member States adopted a joint work plan in the Council for 2005-7.
The work plan now needs to be renewed and the Commission believes that the time is ripe for
Member States to take their cooperation one step further, by using the open method of
coordination (OMC) as a mechanism to do so, in a spirit of partnership.
The OMC offers an appropriate framework for cooperation in the field of culture between the
Member States. It is a non-binding, intergovernmental framework for policy exchange and
concerted action suitable for a field such as this, where competence remains very much at
Member State level. It consists of agreeing common objectives, regularly following up
progress towards them and exchanging best practice and relevant data in order to foster
mutual learning.
OMC exist in the fields of employment, social protection, education and youth. The OMC in
these areas have helped to strengthen Member States' policy making, as regular participation
in a European process raises the profile of these policies at the national level and creates an
additional stimulus for them. It also enables Member States to learn from one another. And it
allows the actors in these policy fields to have a voice at the European level which they would
not otherwise have.
It is essential, however, for the special features of the cultural sector to be fully taken into
account in the design of an OMC in this area. In a spirit of partnership with Member States,
this implies adopting a flexible approach, entailing the setting of general objectives with a
light regular reporting system.
The Commission proposes that acting on the basis of this Communication, the Council of
Ministers endorses the objectives suggested above, setting priorities and agreeing on a
biennial follow-up exercise. As part of this exercise, the Commission would draft a joint
report with high level representatives of Member States every two years summarising main
issues and trends and discussing progress across Member States with regard to the common
objectives.
Member States would be encouraged to fully associate local and regional authorities and
national cultural stakeholders in the follow-up process and to describe in their national reports
how they have been involved. At EU level, the Commission would involve stakeholders in the
process through the Cultural Forum indicated above. In the year preceding the publication of
the report, the Commission would organise a meeting in order to gather inputs from civil
society.
The European Parliament, the Economic and Social Committee and the Committee of the
Regions should be involved in the process.
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In pursuing the objectives of external relations, the relevant external EU framework, including
the Foreign Affairs Ministers, would be involved as appropriate. The Commission would
seek, together with the Member States, to increase EU-wide coordination of activities
regarding cultural cooperation. This would include the identification and exchange of best
practices. The preparation of Country Strategy Papers and Joint Assistance Strategies would
continue to be a focus for enhanced coordination and harmonisation efforts.
4.3. Supporting evidence-based policy-making
The Commission will play a supporting and coordinating role, where appropriate, in relation
to each of the above objectives and the proposed OMC.
The pursuit of the above objectives implies improving understanding of the contribution of
the cultural sector to the Lisbon agenda in order to facilitate evidence-based policy. It
involves sharing existing data, case studies, cooperation on evaluation and impact analysis
methodologies. However it also requires reviewing and, where necessary, improving national
statistical information and ensuring better comparability of national statistics, coordinated by
EUROSTAT.
In this context, the Commission will launch a series of studies and inter-service cooperation,
to support the proposed objectives and evidence-based policy-making and actions. It will
stimulate the networking of actors involved in impact assessment and cultural policy
evaluation at European, national, regional or local level
4.4. Mainstreaming culture in all relevant policies
Article 151(4) of the EC Treaty calls on the Community to take cultural aspects into account
in its action under the other provisions of the Treaty, in particular in order to respect and
promote the diversity of its cultures.
To better serve this task, the Commission shall strengthen its internal inter-service
coordination and deepen its analysis of the interface between cultural diversity and other
Community policies in order to strike the right balance between different legitimate public
policy objectives, including the promotion of cultural diversity, when making decisions or
proposals of a regulatory or financial nature. For example, the Commission has recently
created a new inter-service group to this effect.
With regard to the external dimension, particular attention is paid to multi- and intercultural
and inter-religious dialogue, promoting understanding between the EU and international
partners and reaching out increasingly to a broader audience in partner countries. In this
context, education and particularly human rights education play a significant role. The new
Erasmus Mundus programme will contribute to this. The Commission supports dialogue and
culture-related activities in the framework of the European Neighbourhood Policy (ENP), the
"Investing in People" programme, institutions such as the Anna Lindh Foundation in the
Euro-Mediterranean region, as well as within the UN Alliance of Civilisations. With some
partner countries in the ENP region, in Asia and elsewhere, specific cultural cooperation
programmes are established (like the Culture Fund for India). These activities are of an
interdependent nature.
In order to efficiently support cultural specific actions in ACP countries, the European
Commission is proposing to create a EU-ACP Cultural Fund as a joint European contribution
to supporting the distribution and in some cases the production of ACP cultural goods. This
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Fund will encourage the emergence of local markets and industries, thus facilitation and
encouraging the access of local people to culture and to the various means of cultural
expression, and will also increase the access of ACP cultural goods to European markets
through a better access to distribution networks and platforms in the EU.
The 10th European Development Fund will provide a start-up for funding this Fund that will
be complemented by EU Member States contributions.
5.

CONCLUSION

"Culture is not a luxury, but a necessity." Gao Xingjian
The Commission considers that the time is ripe for a new European agenda for culture, which
takes account of the realities of today's globalizing world.
This Communication puts forward concrete proposals both with regard to a set of shared
objectives and new methods for stepping up cultural cooperation in the EU.
The European Parliament, the Council, the Committee of the Regions and the Economic and
Social Committee are invited to react to this Communication.
The Council is invited to take the appropriate steps to decide on a set of shared objectives and
on an appropriate reporting process within the proposed open method of coordination, and the
European Council to endorse them in its conclusions.
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The Oslo Agenda for Entrepreneurship Education in Europe
_________________________ ____________
The aim of the "Oslo Agenda for Entrepreneurship Education" is to step up progress
in promoting entrepreneurial mindsets in society, systematically and with effective
actions. The Agenda is a rich menu of proposals, from which stakeholders can pick
actions at the appropriate level, and adapt them to the local situation. Relevant
actors are indicated for each one of the proposed actions.
The Agenda is an outcome of the Conference on "Entrepreneurship Education in
Europe: Fostering Entrepreneurial Mindsets through Education and Learning" - an
initiative of the European Commission jointly organised with the Norwegian
government - held in Oslo on 26-27 October 2006, which followed the
Communication from Commission on the same topic.
The Conference aimed to exchange experiences and good practice, and to propose
ways to move forward in this area. The ideas advanced in Oslo by a broad
representation of stakeholders (e.g. national, regional and local governments,
business associations and entrepreneurs, promoters of programmes, school
teachers, academics and students) result now in a detailed catalogue of initiatives,
based on successful experiences in Europe, which could be usefully taken in the EU
and in neighbouring countries.

A Framework for policy development
A1 Ensure political support for entrepreneurship education at the highest level. Real progress
will be possible only with a strong commitment from national and regional governments and from
the relevant Ministers, in the context of the implementation of the Lisbon strategy.
A2 Better integrate Entrepreneurship Education into the Lisbon monitoring process
(Integrated Guidelines for Growth and Jobs), and make the assessment of Member States'
progress in this field more effective by means of applying specific indicators.
A3 Set up a European-wide framework of what is to be achieved, followed by proper evaluation
of the impact of measures taken. Coordination needs to be ensured at the EU level, with the
definition of broad objectives and of desired outcomes for entrepreneurship education. The above
framework could be supported by the establishment of a European Observatory for
Entrepreneurship Education, with national antennae.
A4 Launch national strategies for entrepreneurship education, with clear objectives covering
all stages of education. Such strategies should call for the active involvement of all relevant actors
(public and private), and establish a general framework while defining concrete actions. These will
range from the inclusion of entrepreneurship into the national curricula to providing support to
schools and teachers. The overall goal will be to ensure that young people can progress coherently
in acquiring entrepreneurial competences across all stages of the education system.
A5 Create Steering Groups, both at European and at national level, where all the different
stakeholders involved in entrepreneurship education can be represented (public administrations,
businesses, educational establishments, students, etc.). These Groups would have among their
objectives that of setting targets for entrepreneurship education, taking into account its various
elements, and that of reporting on progress achieved.
A6 Promote entrepreneurship education at regional level, with a coherent programme bringing
together local stakeholders and addressing the various levels of education through a range of
different instruments.
A7 Facilitate the development of entrepreneurship education within the Bologna process by:
encouraging the mobility of teachers (across countries and across different institutions, including in
the private sector); recognising the role of educators other than teachers (practitioners,
entrepreneurs, students themselves); recognising entrepreneurial career paths in undergraduate
education at university.
A8 Increase coherency between European funding programmes that can be used to support
entrepreneurship education projects and activities (in particular the Lifelong Learning Programme,
the ESF, the ERDF). These programmes can be valuable in supporting actions taken at national
and local level.
A9 Ensure coordination at European level in the evaluation of programmes and activities, in
order to allow the comparability of results. The EU could bring together a group of researchers in
entrepreneurship education, to help define indicators and specify typical educational processes.
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[1] Intermediary organisations are those organisations and business associations that play the role of building links between education and the
business world, and/or that of running/mentoring/coaching entrepreneurship education programmes and activities.

B Support to Educational Establishments
B1 Better integrate entrepreneurship programmes and activities in the established
curriculum for schools at all levels (primary, secondary, vocational), as a horizontal element in all
fields of study (entrepreneurial mindset) and as a subject in its own right (entrepreneurial skills).
B2 In its broader definition (fostering attributes like creativity, autonomy, initiative, team spirit, etc.)
entrepreneurship should be also included in the curriculum for primary schools. Especially at
this level of education it is important to convince schools, teachers and parents that
entrepreneurship is a key competence for all, and it does not aim to turn all pupils into
businessmen.
B3 The European Commission should support curricular reforms to be undertaken at national
level and facilitate comparative analysis, through a range of instruments going from the coordination
of the implementation of the Lisbon strategy to facilitating the exchange of good practice.
B4 Support the use of practice-based pedagogical tools whereby students are involved in a
concrete enterprise project (for instance in running a mini-company). Embed these activities as a
recognised option in official school programmes, particularly at secondary level.
B5 Stimulate - through targeted public funding - the implementation of pilot projects in
schools, in order to test different ways of delivering entrepreneurship education. The final goal will
be to disseminate resulting good practices widely, and to encourage take up of tested methods by
the largest number of schools.
B6 Ensure sustained funding/support for entrepreneurship education activities, and for the
implementation of concrete enterprise projects in school. The termination of short-term project
funding or the changing of funding mechanisms creates fragility to sustainable provision, unless this
can become embedded within a coherent strategy.
B7 Grant public funding for the establishment of Entrepreneurship Centres at universities
and the creation of a network between them. These Centres would have the missions - among
others - of: spreading entrepreneurship across different fields of studies within the institution;
fostering the commercialisation of research and the exploitation of new business ideas; building
links with businesses; etc.
B8 Build common European and national platforms of existing programmes, projects and
teaching material, in order to help sharing and dissemination. Such platforms will greatly support
practitioners in improving the offer of entrepreneurship education.
B9 Develop research to assess the impact of entrepreneurship education on individuals,
communities, society and the economy. The possibility of tracking alumni will be an essential
success factor.
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C Support to Teachers and Educators
C1 Providing specific training to teachers in entrepreneurship is a policy issue, and should be
attached to the national curriculum reforms. The educational authorities should talk to teachers
in their own language, explaining why entrepreneurship is a key competence for all and how related
methods and activities can bring more dynamism and innovation into different courses.
C2 Adopt innovative methods to train teachers in entrepreneurship. These would include case
studies and other inter-active methods, such as involving teachers in real work on enterprise
projects or even in running themselves a mini-company. By acquiring direct experience, teachers
will be more effective when using these methods with the students.
C3 Set-up incentives at school level to enable teachers to teach entrepreneurship, for instance
by means of setting up staff development funds, and by recognising and rewarding the involvement
of teachers in activities that require an innovative pedagogy and very often also an extraordinary
effort from them.
C4 Launch innovative actions for training teachers on entrepreneurship, with a European
dimension, to be supported under the Community Lifelong Learning Programme.
C5 Support the mobility of educators across Europe, particularly in higher education, through
the Community Lifelong Learning Programme and/or other instruments specifically designed for that
purpose. Greater mobility and exchange of experience is needed in Europe, not only between
universities but also between academia and the business world. Programmes need to be developed
that allow educators to spend time at other institutions and/or in the private sector to truly engage,
learn and develop. Europe needs greater sharing of knowledge and good practice across sectors
and national borders.
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D Entrepreneurship activities in Schools and in Higher Education
D1 Embed elements of entrepreneurial behaviour (curiosity, creativity, autonomy, initiative,
team spirit) already in primary school education. To this end, use games, cartoons and other tools
appropriate to the age of pupils.
D2 Starting from primary school, raise awareness in young children of the role of enterprises
and entrepreneurs in society. Emphasising the notion of "responsible entrepreneurship" will help
to make an entrepreneurial career a more attractive proposition.
D3 Disseminate within schools a book with success stories of young entrepreneurs, in order
to improve the image of entrepreneurs as role models for young people.
D4 Introduce innovative pedagogies into all courses, as a necessary basis for building an
entrepreneurial spirit. Extend the range of pedagogies in use through innovative curricula
development. School education should build upon the curiosity and the natural entrepreneurial
ability of children.
D5 As part of the final evaluation of a programme or course in entrepreneurship, test the
entrepreneurial competences of students and offer them a certificate ("entrepreneurial driving
licence") acknowledging the acquisition of those skills.
D6 Associate students to real companies and to business people, in order to ensure a close
relation with real business experience. Students should not be kept in isolation and far from the
world outside the school, for instance when running a virtual firm or simulating a business plan.
D7 Allow and support the spontaneous initiative of student associations pursuing objectives
such as creating links with businesses, and involving students in work on enterprise projects.
Recognise and reward the time that students dedicate to these activities by means of educational
credits.
D8 Engage alumni in the activities of the school/university and in the classroom (for
instance, alumni who started a company).
D9 Offer entrepreneurship education to disadvantaged groups. In particular, young people at
risk of social exclusion (low-income youth, school dropouts, adolescents in danger of long-term
unemployment, refugees, etc.) may greatly benefit from this type of training. It can raise the
motivation of those who learn best by doing, and who have difficulties in more traditional subjects.
Some programmes addressing these target groups proved very successful both in terms of startups and of social integration.
D10 Higher education establishments should integrate entrepreneurship across different
subjects of their study programmes, as it may add value to all degree courses (e.g. technical
and scientific studies, but also humanities and creative studies). All faculties/disciplines should
develop opportunities for students at every level to experience entrepreneurship
D11 In higher education, bring entrepreneurs into the classroom and involve students
directly in enterprise projects. Using active learning methods is more complex than traditional
teaching methods. It requires engaging students' feelings and emotions in the learning process.
Educators/facilitators therefore must be able to create an open environment in which students
develop the necessary confidence to take risks.
D12 Increase the production of European case studies to be used in the classroom in higher
education. Group work on concrete cases is an effective method, as it improves the understanding
of real issues related to entrepreneurship and engages students in finding solutions to real
problems. To be most effective, case studies used should have a European and local dimension,
rather than being imported from the US.
D13 Give entrepreneurship more academic esteem: establish good research programmes and
PhD programmes on entrepreneurship, in order to create a "critical mass" of future teachers with
this specific competence;
D14 Encourage students, graduates and researchers with commercially viable business
ideas to develop them into companies, by providing a range of support services within the
institution (incubators, financing, mentorship, etc.).
D15 Embed evaluation systematically into all programmes. The most effective evaluation is
independent and comparative (i.e. it should be run before the beginning of the programme and
after its conclusion).
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E Building links and opening education to the outside world
E1 Encourage the creation of learning communities with the mission of fostering
entrepreneurial mindsets, by building links between the public and the private sector, involving
schools, academia and businesses, as well as relevant intermediary organisations. In particular, the
role of those intermediary organisations dedicated to the dissemination of entrepreneurship
activities within schools and universities, and to building links between education and the business
world, should be better recognised.
E2 Encourage the involvement of private partners in education for entrepreneurship, through
funding or contributions in kind. This involvement should be seen by firms as a long-term
investment, and as an aspect of their corporate social responsibility.
E3 Businesses should consider donating at least a tiny part of the working time of staff to
participation in activities within schools and universities. In fact, mentoring and coaching from
people with business experience are a basic element in all entrepreneurship training.
E4 Develop or support research on how employers can be better engaged in school/university
education. The business community needs incentives to more fully engage with educational
institutions. Opportunities for mutual benefit can work, but are often not recognised as verifiable and
appropriate staff activities.
E5 Help develop the pedagogical abilities of entrepreneurs and business people, in order to
make their participation to activities in the classroom more effective. This task could be usefully
performed by those non-profit organisations dedicated to linking schools and businesses, and by
business organisations.
E6 Conceive, develop and promote a label for "entrepreneurial schools" and
"entrepreneurial universities", to be used by educational institutions on a voluntary basis. Broad
criteria could be defined at European and/or national level, which should be in any case adapted to
the local environments and education systems. This initiative could be implemented at national level
by intermediary organisations with in-depth experience in entrepreneurship education, through
cooperation with educational authorities and with schools/universities.
E7 Give young people the opportunity to develop their enterprising skills by helping them to
create their own "summer job", and earn money by using their own ideas and initiatives. These
activities can be promoted through cooperation between schools, non-profit organisations,
businesses, local authorities.
E8 Build Entrepreneurship Centres at a local level, with the missions of assisting schools and
teachers, developing links between educational establishments and enterprises, facilitating the
participation of entrepreneurs and business people in programmes at school and university,
promoting raising awareness initiatives in the local community.
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F Communication activities
F1 Launch awareness campaigns at European and national level, ensuring that
entrepreneurship is understood in its broader sense (not just about running a business). Broad
initiatives could bring together and coordinate different actions to take place at national and local
level (e.g., entrepreneurship days, or a European Year of Entrepreneurship).
F2 Celebrate entrepreneurship education activities and programmes that work well, by
organising awards and competitions.
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F3 Establish awards, at European and/or at national level, to acknowledge enterprises that
distinguish themselves more in dedicating funds and working time of their staff to teaching,
mentoring and more generally to participation in activities within schools and higher education.
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Further information about the Conference on "Entrepreneurship Education in Europe:
Fostering Entrepreneurial Mindsets through Education and Learning" (Oslo, 26-27 October
2006), and about the good practice examples on which this Agenda is based, can be found
at:
http://ec.europa.eu/enterprise/entrepreneurship/support_measures/training_education/oslo.htm
The Agenda presents ideas tabled in Oslo by relevant stakeholders from 33 countries. These ideas do
not necessarily represent the views of the European Commission
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PART III.
ORGANISERS AND FUNDERS

15th Annual Conference in Western Sweden 2007. On Entrepreneurship and Education in Cultur al Life.

ORG A NIZERS AND FUNDERS
European Network for Cultural Administration Training Centres (ENCATC)
Encatc is the European network of institutions and professionals involved in training and education in the

broad field of cultural management. Founded in 1992 in Poland, this independent and unique network gathers
129 members (83 full members, 43 associate members and 3 individual members) and operates through 40
countries. Encatc is, together with Nätverkstan, one of the organizers of the conference. Each year Encatc has
an Annual Conference for its members. It has been in for example Turin (2003), Krakow (2004), Potsdam (2005)
and Bratislava (2006). In 2007 it is placed in Göteborg. Look at www.encatc.org.

Business Region Göteborg
Business Region Göteborg and its project Cultural- and media production is one of the important funders

and cooperation partners. Business Region Göteborg AB is a non-profit company that works to strengthen and
develop trade and industry in the Göteborg region. The goal is to contribute to strong growth, a high level of
employment and diversity in trade and industry in the region. The company started the project Cultural- and
media production in 2000 to strengthen and develop cultural entrepreneurship in the region. The project has
played an important role and initiated the building of a music production house and cluster for music- and film
industry in Göteborg: Brew House. Visit www.businessregiongoteborg.com or www.brewhouse.se.

Brew House Göteborg
With a great generosit y of Brew House Göteborg it is possible to have the conference all three days at

this very well located and spacious building. Brew House Göteborg is a creative centre for music-, film-, and
media production. The aim is to be a meeting place for cooperation and building of network. Today around
70 businesses within music-, film-, and media are located in the building.

The region Västra Götaland
The conference is possible with the generous support from the regional office of Västra Götaland.

1.5 million people of some 130 nationalities live in Västra Götaland’s 49 municipalities representing 17% of
the overall Swedish population. Geographically, Västra Götaland is one of the largest regions in Sweden with
an area of 24,000 square kms. Göteborg is the largest city and the centre of growth in the region. The Regional
Council with 149 members is the mightiest political decision-making body in the region. Members are chosen
in public elections every four years. The council is responsible for healthcare, taking up 90% of the region’s
budget. Another important assignment for the Council is to create the best conditions for development of
business, infrastructure, culture, tourism and environmental issues. It is also authorized to levy council taxes.
For more information visit www.vgr.se.

Stiftelsen Framtidens Kultur
The conference is also supported with generosity by Stiftelsen framtidens kultur, The Foundation for the

Culture of the Future. This foundation was established by the Swedish Government in 1994, and was allocated
capital amounting to 529 million Swedish kronor. The purpose of the Foundation, which will exist for at least
ten years, is to financially support long-term and innovative cultural projects, thus stimulating regional culture
in a wide sense. One of the underlying aims of this is to encourage economic growth and development in the
regions. In pursuing this aim, the Foundation will eventually use up its capital. In view of the time limit on its
existence, the Foundation will not help fund what can be regarded as operational costs. Nor will it finance, or in
any other way assume responsibility for, activities that have had their content or funding reviewed as a result of
changes in the public sector. Visit www.framtidenskultur.se for more information.
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Nätverkstan
Nät verkstan is a non-profit cultural organization based in Göteborg. The organization started in 1996

and runs two longer training programmes Kulturverkstan, a Project Management Programme within the
Cultural Field, and Globalverkstan, a Project Management Programme within civil society. They also provide
economic services and distribution services for around forty smaller cultural journals in Sweden, do different
studies and cultural projects and also provide information technology services for the sector. Nätverkstan is
the host of the conference in Göteborg and have been a member of Encatc since 2003. Since 2005 Nätverkstan
has a representative in the board of Encatc. You find Nätverkstan at www.natverkstan.net.

The Knowledge Foundation
The generous support by The Knowledge Foundation makes it possible to invite prominent key note

speakers for the conference. The Foundation work to make Sweden more competitive. They arrange creative
forums, devise new forms of collaboration, and refine and document methods of cooperating and developing
skills. In all these ways, they seek to enhance the capacity of the higher education and business sectors to
cooperate in pursuing common aims.
Since the Foundation was formed in 1994, they have invested more than SEK 6 billion in establishing
research environments with distinctive profiles at Sweden’s new universities and other higher education
institutions. They have worked to promote the exchange of knowledge and skills between higher education
and the business sector, and the use of IT in such sectors as education, teacher training and healthcare.
More information at www.kks.se.

Göteborg & Co Näringslivsgruppen
We have also got support from Göteborg & Co that helps us create a conference with extra value.

Göteborg & Co is a publicly and privately owned company that promotes and develops Göteborg as a
destination. The overall goal for the Trade & Industry Group at Göteborg & Co is to help develop Göteborg
into one of Europe’s most pleasant and attractive urban regions to visit and in which to live and work.
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